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Last year, I taught a business class to high schoolers., These were Gen Z brilliant students who knew the internet forward and backward. They used the word “branding” casually, but they didn’t quite understand the ins and outs of branding a company. So we did what I like to call “the Starbucks exercise.” I asked them to get out a piece of paper and
write their answers to my questions: If Starbucks were a person, what gender are they? Do they smoke? What age are they? Do they have a family? A partner? Kids? A dog or a cat? What kind of outfit is Starbucks wearing? The majority of students had the same answers. To them, Starbucks was a white middle class lady who used to smoke
cigarettes. She is a straight cis female with a couple of kids and a cat. She is stressed and she wears yoga pants a lot. These students were all from different homes and all had different relationships with the coffee brand— but they all had the same general understanding of what this brand was. And that’s the power of strong, consistent branding. If
you can create a set understanding of what your company is if it were a person, you are golden. Creating a brand like this means you know exactly who you are marketing to. And having such a specific focus also means that you can attract the right customers. You will know which aspects of your company to negotiate in order to attract your target
audience and expand from there. Activity: Questions to ask to identify your brand What gender are they? Do they smoke? What age are they? Do they have a family? A partner? Kids? A dog or a cat? What kind of clothes do they wear? What is their income bracket? What type of music do they listen to?Another helpful exercise is to try to describe your
company with one word. Examples include: sleek, economical, efficient, retro, conscious, powerful, and rejuvenating. Practice this with your own business, and then make branding decisions based on that word. Now that you have an understanding of what your brand is, consider your unique selling point, words, colors, and logo. What makes your
brand different from other brands? Why should people choose your service or product over others? Is there an emotional reason (for instance, you're a local, naturally sourced brand), a practical reason (maybe you’re more affordable or offer higher quality products), or a combination of both? Frankly, if there is an emotional pull, run with that—
people love an emotional connection to the product they’re buying. To put it simply, think about your origin story and what YOU bring to the table. Then go from there. Colors are important! They should work together to make a good story. They should not be in a contest with each other. If you look at your branding and feel confused or disturbed, it
means that the colors are not doing you favors. Not sure what we mean by that? Well, there is an area of study called color psychology. This is how our brain responds to certain colors. For example, yellow is a trigger for discomfort and red is a trigger for hunger, which is why most fast food places use red and yellow in their branding. These colors
are intended to inspire patrons to come and eat a lot (red) and then leave quickly because the yellow is so glaring. Blue is calming which is why most therapy offices paint their walls blue. Consider what emotions you want your clients to feel and Google which colors best make that happen. General color psychology rules: Red - enhances human
metabolism, increases respiration rate and raises blood pressure; associated with energy, strength, danger, war, determination, passion, desire, and love -- it attracts more attention than any other colorGreen - slows human metabolism and has a calming effect, associated with tranquility and calmness, symbolizes growth, freshness, rebirth, fertility
and is associated with nature (all things organic). Blue - Peaceful, honest, compassionate, authentic and sympathetic Brown - reserved, dependable and resilient Yellow - joyful, happy, intellectual, a lot of energy, stimulates mental activity and muscle energy, can bring feelings of anxiousness when overused, and is definitely an attention grabber.
Commonly used to mean loyalty and in other settings cowardice. Pink - calming and vulnerable. Signifies gentleness and youthful innocence, very sweet and tender feelingsPurple - power, nobility, luxury and ambition, wealth and extravagance. Reminds mystery, creativity, independence and magic White - signifies safety and cleanliness. Reminds of
purity, light, faith, innocence and goodnessBlack - power, death, formality, fear of the unknown, often feels negative and reminds of griefColor theory also tells you which color combinations are most pleasing to our eyes. A fun resource is the Adobe color wheel. This site allows you to jump in and look at different combinations of colors that work
within these theories of which colors are most compatible. This is where you get to tell your story. Use words that fit the tones of the colors you choose (or vice versa). Words like sleek, organic, fresh, and honest all feel good with greens, light pinks, and whites. Words like powerful, strong, and forthright match the tones of reds and blacks. Consider
which words best describe the mood you are trying to convey. Unless you have a design background and are good with graphic design, consider hiring someone else to design your logo. Before hiring someone, your job is simply to figure out a basic idea of what you want. This will require you to look at different branding, websites, and fonts to think
about what really resonates with you. When I was trying to sort out my own branding, I came across an Instagram profile that posted old Russian products with pre-1990 branding. My family comes from Eastern Europe and many of my family members speak Slavic languages, so seeing these unique logos and fonts felt familiar to me. I decided to hire
a designer who created a font that could have come straight from old cheese cans from Moscow 1955, something with a Slavic touch and retro vibe. You never know where you will find inspiration. Old branding. Look at old magazines or old boxes and just study those fonts and how the logos were made.Notice t-shirts. Whenever you find yourself in a
waiting room or watching tv, jump on Pinterest and create different boards of ideas or tones.Start following different designers on social media. A popular one is Aaron Draplin, and from him you should be able to find an entire community that posts different design and logo ideas. This should inspire you as you figure out what you want. Album covers.
Go to a record store and sort through different old school album covers. You will see some of the best branding there has ever been. Instagram, Instagram, Instagram. We love to hate it, but if you tap into the design community, you will be blown away by the options. The grocery store. Andy Warhol found art in advertising and sold his Campbell’s
Tomato Soup renderings for millions of dollars. He described the soup can as brilliant art and branding. Go to the grocery store, pretend to be Andy Warhol, and look for art in the mundane. Amanda Bellucco ChathamMar 2439 min readUpdated: May 15Start generating business ideas with the Wix Business Launcher —As Steve Jobs said, “The only
way to do great work is to love what you do.” Starting your own business is a big step toward doing work you’re truly passionate about. But before you jump in, it’'s important to answer a few key questions: What problem are you solving? Who’s your target audience? What makes you stand out from the competition? And most importantly, where do
you start?This guide is here to help you turn your business idea into reality—from brainstorming and branding to registering your business and creating a business website. Think of it as your go-to roadmap for navigating the world of entrepreneurship and building your dream business with confidence.Make sure your business idea is as strong as the
name you choose. Use the Wix Business Launcher to explore various opportunities based on your skills and experience. Simply chat with Al to receive personalized business ideas. Then, get set up with a full market analysis, earning strategies and launch kit for each idea, so you can get started with confidence. You might already have a great business
idea that you can’t wait to start, or maybe you're still in the early brainstorming stages of finding your niche. If the latter applies to you, think about what you’re passionate about and what skills you possess. The best business ideas often emerge from your interests and expertise, making it easier to stay motivated and dedicated throughout the
journey.Keep in mind that there are some very real, very unavoidable small business challenges to consider. Most business ideas require money, innovation and time to yield results—some may even come with financial risks. This is true for both brick-and-mortar businesses and online business ideas. That’s why as a first step, you’ll need to refine and
test your idea to make sure it’s a viable option. Here are some effective ways to kickstart your brainstorming process.How to choose the right business idea - 10 smart tipsGot a great idea but not sure it’s business-ready? The best ideas solve problems, meet market demand and play to your strengths. Starting fresh or refining an idea? Here’s how to
come up with a business idea that works. These 10 tips will help you get there.Follow your passion but validate it: Passion is a great motivator but it’s not enough on its own. Research market demand to make sure there’s a real opportunity before jumping in. Identify a problem to solve: The best businesses solve real problems. What frustrates you or
others? A simple solution to a common pain point is often where great ideas begin. Assess your strengths and skills: Build on what you’'re naturally good at. Your experience, expertise and talents can give you an edge and make starting out easier. Check for market demand: A great idea only works if people are willing to pay for it. Do some research,
look at trends and talk to your target market before going all in. Test before you invest: Start small. Try a pilot, build a landing page or sell a simple version of your product to see if there’s interest before committing fully. Think about scalability: A hobby can make money but can it grow into a full business? Consider if your idea has the potential for
long-term growth and scalability. Evaluate startup costs and profitability: Some ideas need big investments while others can be bootstrapped. Make sure your business model is sustainable and financially sound in the long run. Consider your ideal lifestyle: Do you see yourself running a remote business, opening a local shop or growing a high-growth
startup? Your business should fit the lifestyle and work-life balance you want. Analyze your competition: Competition is good—it shows demand exists. Study your competitors to see what they’'re doing well and where you can stand out. Stay flexible and open to change: Great business ideas evolve over time. Be ready to adjust, refine or pivot based on
customer feedback and market trends.Ready to create a business website? Start building yours today.Popular business ideas to get you startedFreelancing: Freelance artists, writers and creatives can jumpstart their business by creating a portfolio website and monetizing their skills. Take Berlin-based illustrator and animator Rafael Varona for
inspiration—his modern, visually engaging Wix website features artwork he’s done for leading companies including Disney, Google and Porsche. Selling handmade items: If you've got a knack for creating homemade jewelry, artwork, décor or clothing, you have a business idea just waiting to launch. Follow the lead of businesses like Tach Clothing,
whose online Wix storefront features handmade crocheted clothing inspired by vintage fashion. Boring businesses: Don't be fooled by the way these business sound, boring means anything but. These ventures are typically businesses that offer products or services that are essential but may not have flashy or attention-grabbing qualities. Think
accounting firms, insurance companies, waste management services or industrial manufacturers.Is starting a business worth it?Many business owners would say, yes. Business ownership can mean profit as well as some degree of financial stability. Moreover, for small business owners it offers the opportunity to escape the confines of a nine-to-five
job that may not bring you happiness or fulfillment. That said, starting a business isn't without its share of challenges—from launching a profitable idea, to securing funding, to managing a business, it all takes time, resources and a lot of hard work. Not all businesses succeed. Before launching your business make sure to be very clear about your
goals and timeline for achieving them. What are some creative ways to test my business idea without quitting my day job?To test your business idea while keeping your day job (and income), consider launching a minimal viable product (MVP) or service on weekends. You can also use a social media account for your business or a simple business
website to gauge interest — on social media does your idea attract engagement from potential customers? Can you generate potential users to your idea via your website? Then, once you have their attention, conduct surveys or interviews with potential customers. There's nothing to stop you from starting a business small, on weekends or in the
evenings. It can involve a lot of time commitment and juggling with your day job but it can be the most risk free way to start a business.How a successful business owner turned selling handmade items into a $2M businessSix and a half years ago, Amanda Buhse was working a nine-to-five job as a graphic designer. Her day job was exhausting so
Buhse and her best friend, a nurse, decided to meet a few times a week to decompress over a glass of wine and make candles together. The hobby stuck. Buhse eventually turned those evenings melting wax and cutting wicks into a bustling business.Now she’s the owner and chief creative officer of Coal and Canary, a Canada-based online luxury
candle company. Her candles are sold all over North America and have even made it into the glamorous gift bags handed out to VIPs at the Oscar and Grammy Awards.What started as a passionate side hustle is now a $2M business. When your business is still in its earliest stages, doing market research is critical. This step helps you understand your
target audience’s needs and preferences, allowing you to tailor your products or services accordingly. It also enables you to evaluate the competitive landscape, identify market gaps and make informed decisions. All of this increases your chances of success and mitigates risk.When it comes to consumer behavior, there are two sets of research:
primary and secondary.Primary research: This is the direct study of your target market by researching them firsthand, such as by conducting user interviews or holding focus groups. You'll want to define who your customers are and further segment your market by age, location, language, spending power or even stage of life (for example, college
students, newlyweds or retirees). Secondary research: This consists of gathering information from external sources. Conduct an online search or reference public agencies like the U.S. Bureau of Labor Statistics as a good starting point. Down the line, you might also find internal data just as useful. You can turn to your own sales reports and see what
trends took off right under your nose.This combination of primary and secondary research can help you create a thorough SWOT analysis, which is an insightful way to measure and evaluate your overall business outlook against your competitors. To do this, create a table with four quadrants, where you'll rank your business’ strengths, weaknesses,
opportunities and threats.Strengths: Identify the areas where your business stands out. Then, turn to your competitors and ask yourself, “How can I do what they do, but better?” Look at the products and services they offer to help you understand what attracts their customers, and use this as inspiration to improve your own business strategy and
competitive advantage. Weaknesses: Be honest with yourself here. Answer this question as directly as you can: What do customers complain about or dislike? This will let you narrow in on one topic at a time, as opposed to tackling something abstract like, “What is wrong within my company?” Opportunities: Think about your business in terms of
growth. Consider different ways to expand and tap into new spaces, like running seasonal events, taking on a green initiative or testing out trends. Threats: Be cautious of any external factors that can affect your business in a negative way. It can range from market fluctuations to consumers who no longer express interest in your offerings.Remember
to play to your understanding of what a specific audience needs. Identifying a gap in the market, or having an idea to make an existing product is an important part of market research for starting a business.How one entrepreneur translated her understanding of her target audience into business successRaquel “Rocky” Harris knows a thing or two
about kicking ass. She’s a five-time Muay Thai champion, Team USA gold medalist, Fight Camp trainer (that’s basically the Peloton of boxing) and, most recently, a thriving entrepreneur (see our guide on how to become an entrepreneur). Harris now uses Wix eCommerce to sell a collection of wellness products to athletes like herself as the founder of
Warm Up. “I was making my own hand sanitizer and thought “Why don’t they have sanitizers that kill fungus?’” she says. “There are always breakouts in boxing gyms due to common skin infections like ringworms. Tea tree soap is anti-fungal, so I started adding it to my hand sanitizers, which eventually evolved into my sweat butters.”She launched
her first product line while training clients and creating Wix sites for her colleagues, all while moving across the country to shoot workouts for Fight Camp. You can read more about her business story here. Is it easy to start a business?Creating a business doesn't have to be difficult or intimidating. It can start with a simple but strong idea, like Raquel
Harris' realization that hand sanitizers would be all the more useful if they killed fungus, especially in boxing rings. Starting a business does require dedication, hard work and careful planning—there's no way around that. While it may not be easy, per se, with the right mindset, research, resources and tools like Wix, anyone can embark on the
entrepreneurial journey. The rewards of building a successful business can truly be fulfilling and worthwhile.More popular business ideas to considerFeeling satisfied with your business idea? The next step is to come up with a business name that will leave a strong first impression on potential clients.You’ll want a name that’s catchy, memorable and
scalable (i.e., is still relevant even if your business expands to new locations, niches or product offerings). If you need a little nudge, Wix’s free business name generator can help you brainstorm some ideas, or you can check out these best company names for further inspiration.You’ll also want to make sure no one else has trademarked or registered
your desired business name, which you can check via the U.S. Trademark Electronic Search System or with the Office of the Secretary of State for the state in which your business is located. And, remember you’ll eventually want to build a website for your business. Because your domain name will most likely be the same as your business name, make
sure your desired name is available by doing a domain name search.Another essential step when starting a business is to come up with an organized plan. At its core, a business plan is a document that serves as a roadmap for how to structure, operate and manage your new venture. It serves multiple purposes, like helping to attract investors, earning
the trust of banks and outlining the cost of starting your business. You can use a business plan template to get your thoughts on paper. No matter how you get started, your business plan should include these components:Executive summary: Give a high-level view of your business proposal or concept. If you were to make a professional elevator pitch
(explaining your business in about a minute), you’d be reciting this bit aloud. Company description: Include your company’s name, the names of your founders, your locations and your mission statement. Your mission statement should include core values, goals and your guarantee to provide clients with quality service or products. Take a look at these
powerful mission statement examples to gather inspiration for your own. Industry analysis: Provide research about your industry, such as small business trends and growth. When writing this section, think about how large your industry is and how it’s expected to evolve. You should also consider who your competitors are, and make note of their
strengths and weaknesses. Customer analysis: Describe your target audience and how you plan to reach them. Clearly state the needs of your customers and specify how your product or service will meet them. Organization and management: Provide an overview of your business' organization and leadership, encompassing any founders, executives,
board members, employees or important stakeholders. Creating a visual representation—like an organizational chart—can assist in presenting your company's structure effectively. Service or product offerings: Create a list of your existing and upcoming products and services. If you're still developing your business idea, write a concept statement to
outline your vision. Additionally, incorporate a proof of concept (POC) to showcase the viability of your idea. Marketing and sales: Outline how your business concept actually translates into sales. Explain your marketing strategies and tactics, including plans for advertising, promotions, pricing, distribution channels and digital marketing efforts, along
with planned consumer touch points (website, mobile app, retail store, etc.). Financial projections: Estimate how much money will be coming in—or share any data around early sales. Investors want to see hard numbers to justify their risk. Include a sales forecast (based on industry and market trends), expenses, sunk costs, overhead costs,
anticipated break-even point, expected accounts receivable, an estimated cash flow (derived from your sales forecast and expenses) and expected profits or losses. Operational plan: Wrap up with an action plan. If you have a team, write down how each member will contribute to achieving your company’s SMART goals and objectives. Answer
questions like “Is there a timeline?” and “What are the milestones you wish to accomplish?” For both, think in terms of years and quarters. How do I balance risk and reward?Balancing risk and reward starts with smart decision-making. Instead of avoiding risk, assess potential downsides and plan ways to manage them. Use data, market research and
competitor analysis to figure out if the reward is worth the risk. Spread your efforts across different areas—don’t put all your resources in one place. Test ideas with small investments, gather feedback and adjust as you go. This helps you minimize losses while learning along the way.Smart entrepreneurs know the importance of setting clear risk
thresholds. Figure out what level of risk works for your financial situation, business goals and industry trends. If an idea has big potential but requires a lot of upfront investment, try options like partnerships or phased rollouts to spread the risk. Always have a backup plan—whether it’s pivot strategies, emergency funds or secondary revenue streams,
being prepared helps you adjust if things don't go as planned.How choosing the right business model and establishing a clear business plan helped this online business succeedBased in Oldbury, right in the heart of England, Andrew Darby, Faye Darby, Craig Pritchard and Terri Pritchard sold their first piece of jewelry in January 2019. Their story
began with Wix eCommerce and a little inspiration from their spouses: “Our wives love jewelry, so we thought, ‘Let's do something mid-range and affordable. Nice pieces that last well.”"For these new entrepreneurs, the key to starting their business off on the right foot was, in their own words, also their biggest challenge, “The biggest challenge was
having a business model so to speak—or a blueprint and sticking to that blueprint. Eventually when we found our blueprint, we got ourselves out of trying to sell here, there, and everywhere.”And for this business, it's worked. As of April 2022, Darby Pritchards had an annual returning customer rate of over 20%. Read more about how they started
their business here. Looking for a business plan for a specific business idea:While there are different flavors of legal structures, choosing which one will best serve your needs is based on multiple factors, such as how much personal liability you want to have, taxes and business registration requirements. For example, a sole proprietorship is the
easiest to file, but has the most personal liability. LLCs relieve you of many personal liabilities, but can come with hefty tax payments.Sole proprietorship: You’ll have full control and responsibility but also full liability for business debts, meaning your personal assets could be at risk. No formal registration is required unless you’'re using a trade name,
but you’ll need to report profits on your personal tax return. Since business income and expenses are tied to your personal finances, keeping good records and having liability insurance is a must. Partnership: Partnerships need a clear agreement on profit-sharing, responsibilities and liabilities. The business doesn’t pay income tax—profits and losses
pass through to partners’ personal tax returns. Each partner is personally responsible for debts, meaning personal assets could be at risk. Disputes and financial risks can happen, so having a solid partnership agreement is key. Limited Liability Company (LLC): An LLC gives you liability protection by keeping your personal assets separate from
business risks. You'll need to register with the state and pay annual fees. LLCs can be taxed as a sole proprietorship, partnership or corporation depending on what works best for you. Be sure to pick the right tax classification and follow your state’s rules to keep your liability protection intact.Corporations: A corporation is a separate legal entity that
shields owners from personal liability but requires more paperwork and corporate tax filings. Profits are taxed at the corporate level and dividends are taxed again on shareholders' personal returns. There are different types of corporations, like C-corps and S-corps, each with unique tax and regulatory implications. Corporations are a great choice for
businesses looking to raise capital, issue stock or scale big.Cooperative: A business owned and run by its members for their mutual benefit. Starting a co-op means understanding member roles and working together to make decisions. Whether nonprofit or for-profit, members share profits and responsibilities, so it’s key to get everyone on the same
page about the mission. You'll also need to handle legal documents and state filings.Franchise: A franchise operates under an established brand using a proven model. It’s a reliable system but comes with upfront fees and ongoing royalties. Franchisees need to follow the franchisor’s rules and systems, so it’s key to research the brand thoroughly.
Make sure you understand the support they offer, contract terms and any restrictions before committing.Nonprofit: A nonprofit is an organization designed to serve a charitable, educational or social mission instead of making a profit. These mission-driven organizations need to register with the IRS to get tax-exempt status. Fundraising and grants
are key since any profits have to go back into the mission. Staying organized and following nonprofit laws is essential for success.How do you know which one is right for you? We consulted with Shylene D’Addario, VP, associate general counsel with LegalZoom. Shylene offered the following insight: "Sole proprietorships, partnerships, corporations
and LLCs are the most popular kinds of business structures, according to the IRS. But what type is best for you and why? A sole proprietorship is best suited to a business owned by an individual or couple that doesn’t have employees or significant contracts with landlords, suppliers or subcontractors. A business with two or more owners that hasn’t
established an entity is treated as a general partnership. General partners typically share the management of the business and its profits and losses but don’t have any protection against liability for their partners’ negligence, misconduct or internal disputes. Limited Liability Companies (LLCs) provide their owners with protection against liability for
company obligations. If your LLC can’t pay its debts or is unable to meet its obligations, only the business assets—and not personal assets—are at risk in a lawsuit. This flexibility and limited liability make LLCs a popular choice for small businesses of all types. Corporations offer their owners (called 'shareholders') the same liability protection as LLCs.
Corporations tend to have somewhat more complex recordkeeping and reporting requirements than LLCs, depending on the state in which you incorporate.If you have additional questions about what kind of entity may be right for your needs, you can learn more on our website or LegalZoom can connect you with a business lawyer who can help
advise you in the business process."Start an LLC with LegalZoom. Do your research, and compare and contrast the advantages and disadvantages of the different business structures to find the right fit for you. A business lawyer can help advise you in this process, and the IRS’ guide to business structures can assist in evaluating tax implications.What
are the differences between starting a small business and an enterprise?Starting an enterprise and starting a small business share some similarities but they differ greatly in scale, scope and goals. Small businesses are typically, as the name suggests, small in scale. They often serve a local or niche market and have a limited number of employees.
Enterprises are generally larger in scale, often with a broader geographic reach. They may have multiple locations and serve a larger customer base. Think a small, independent toy shop in a town versus a huge brand like Toys R us. Small businesses are often owner-operated, where the owner is actively involved in day-to-day operations. Enterprises
usually have a more complex ownership structure. They generally have multiple owners, shareholders and a board of directors. The owner's involvement in day-to-day operations can be limited, especially in larger enterprises. Small businesses tend to offer a narrow range of products or services tailored to a specific customer base. They might focus
on providing personalized, local solutions. Enterprises typically have a broader scope, offering a wide range of products or services. They often aim to capture a larger share of the market or diversify their offerings.While small businesses can grow over time, they might not have aspirations for rapid or significant expansion. The primary goal may be
to maintain a steady income or lifestyle. The primary goal of an enterprise is often rapid growth and scaling. They aim to expand their operations, market presence, and profitability.Other business ideas to consider:The most common cause of startup failure is lack of financing (47%), according to a recent survey. Second to that is running out of cash
(44%). Clearly, it’s never too early to start thinking about finances. You’ll need both sufficient capital and reliable cash flow to get your business off the ground.Business funding can take many forms. From applying for grants and loans to reaching out to an angel investor or setting up a fundraising campaign, there are many different strategies here.
Here are a few good ways to obtain capital:Bootstrapping: This involves dipping into your own personal finances to fund your business. In some cases, the benefits of investing your own money may outweigh the challenges of having to depend on outsiders. This allows you to retain greater control over all aspects of your company, though you may face
slower growth and potential personal risk. Crowdfunding: This is a fast and easy way to share your ideas on a wide scale, get feedback and raise money at the same time. When choosing from one of the many crowdfunding sites available, consider the fees, terms and conditions of each, as well as the kind of audience they typically draw. Small
business grants: The biggest benefit of using grant money is that you won’t have to pay it back. A good place to begin looking for grants and eligibility is on the grants for community organizations page of the U.S. Small Business Administration website. Alternatively, you can check out private institutions that offer small business grants, including
FedEx and the Second Service Foundation. Credit cards: When used responsibly, credit cards can be a viable option for funding a new business. It’s advisable to open a business credit card just for this purpose; ideally one with a 0% introductory APR period and a rewards structure so you can earn cash back, credit statements or miles. This can also
be a good way to build your business credit score, as long as you make on-time payments and keep a credit utilization of under 30%. You will need strong credit to obtain other types of financing. Startup business loan: Small businesses can apply for loans from banks and other financial institutions through their offering of faq services. First, you
should know how much you need, and you should be able to demonstrate good reasons for it. Use the financial projections of your business plan to estimate an amount and determine the type of loan you need. Business line of credit (LOC): This is a flexible loan that behaves similar to a credit card, letting you borrow and repay funds as needed.
Business LOCs often have an annual income and time-in-business requirement, but new business owners may be able apply if they’re willing to put up collateral and have a good personal credit score (over 670). Angel investors: Often, angel investors are found through mutual contacts or even family members. That said, there are hundreds of other
active high-net worth individuals who seed startups with their personal money, particularly in the early stages. You can check out Golden Seeds LLC (New York City) or Tech Coast Angels (Los Angeles) as just a few examples of angel investing firms who are involved in venture capital financing. What are some innovative ways to secure funding
beyond traditional loans or venture capital?There are many ways, including some more established and some very novel. They include, revenue-based financing, peer-to-peer lending, blockchain-based token offerings, angel investor syndicates, startup accelerators with funding, grants and competitions, customers as investors, royalty financing,
invoice financing and micro-loan programs. Before you take your business out into the world, you’ll need to complete all the legal and formal paperwork. If you're establishing a business in the U.S., your location and business structure will determine the steps you’ll need to take to register a business name.Keep in mind that, according to the SBA, the
benefits of registering your business include personal liability protection, legal and trademark protection, and tax benefits—all of which are crucial to the prosperity and expansion of any entrepreneurial operation.How these co-founders managed to register their business one step at a timeFor Andrea Shubert, co-founder of Strathcona Spirits when it
came to registering their new business they found the following crucial:"Don’t start with a 'no.' We didn’t think the distillery was going to happen because of all the red tape involved, but we kept applying for permits to do this or that. When they said yes, we thought: great, let’s move on to the next thing. The idea that everything is permitted is the
best place to start from and just go from there. And when you get a 'no,' which we definitely have a few times over the last five years, we typically dust ourselves off and continue on until we find our 'yes.'"As a registered U.S. business, you’re going to need to obtain your federal and state tax ID numbers, known as your employer identification number
(EIN). This is how your business is recognized by the government when it comes to paying taxes on both the state and federal levels. Furthermore, you’ll need a tax ID number to hire employees, open a bank account and apply for relevant business licenses and permits.Check your local government site to see what types of licenses and permits you
might need to apply for. If your company’s activities are regulated by a federal agency, you’ll need a license (selling alcoholic beverages or broadcasting on public radio are two examples). You can review the SBA’s list of business requirements for federal licenses and permits for more information.Applying for an EIN is free and you can do so online
with the IRS’ EIN Assistant tool. That said, tax requirements vary by state. Visit your state’s website to check whether you need to get a state tax ID number to remain compliant. You'll also need to understand which IRS forms are relevant for your business, income statement, tax return process, income tax audit process and corporate tax payments, if
any. Taxes are a major responsibility for business owners, and that responsibility can vary significantly from business to business. According to Sabrina Papini, marketing director of eCommerce and marketplaces at Avalara, "A small business owner might be subjected to various types of taxes depending on their location, industry and business
activities." Papini notes that in particular, business owners may be required to pay the following: Sales tax: If your business sells goods or services to customers within a particular jurisdiction, you might need to collect and remit sales tax. The rate and regulations can vary based on the location and type of product or service sold. State and local taxes:
Depending on your business' location, there could be additional state and local taxes beyond sales tax. These could include business privilege taxes, property taxes, local business license fees and city-specific taxes. Excise tax: Certain industries that deal with specific goods like alcohol, tobacco, fuel or other regulated products might be subject to
excise taxes. These taxes are usually included in the product's price and are paid by the manufacturer, importer or distributor. International taxes: The company could encounter various international taxes and fees if the business engages in international commerce. These may include value-added tax (VAT), goods and services tax (GST), customs
duties or tariffs. If you're a U.S. business operating overseas, or a foreign business operating from the U.S., you should also check for any double taxation liabilities.Tax considerations should be part of your operational plan from the beginning, Papini emphasizes. "[Using] automated tools, staying informed about tax changes and seeking professional
guidance when necessary are critical strategies for managing tax and staying compliant with regulations. These steps will not only help protect your business from legal issues but also contribute to its growth and success."As a new small business owner, obtaining insurance is crucial to protect your venture from unforeseen risks and potential
financial liabilities. Business insurance provides a safety net that can shield your assets and help your business stay afloat in case of accidents, lawsuits or other unexpected events. When applying for insurance, you’ll want to first assess the nature of your business and identify the specific risks it may face. This includes any potential hazards, liabilities
related to your products or services, and any potential lawsuits that might arise. Next, consider the coverage types that align with your business needs, such as general liability, professional liability, casualty or property insurance, etc. A knowledgeable insurance broker can help you navigate the complexities of insurance policies and find the best
rates and coverage options that fit your unique circumstances. Some types of insurance you might need to consider include:Workers' compensation insurance: Mandatory in most states if you have employees, this insurance covers medical expenses and lost wages for employees who suffer work-related injuries or illnesses. General liability insurance:
This provides coverage for third-party bodily injury, property damage and related legal expenses resulting from accidents on your business premises or due to your products or services. Professional liability insurance: Also known as “errors and omissions insurance,” this policy protects against claims of professional negligence, errors or omissions
that may arise from providing professional services or advice. Property insurance: This policy covers physical assets of the business, such as buildings, equipment, inventory and furniture against damage or loss from events like fire, theft or natural disasters. Product liability insurance: This type of policy offers coverage for claims arising from injuries
or property damage caused by a defective product sold by your business. Business interruption insurance: If your business operations are interrupted due to a covered event, such as a fire or natural disaster, this will provide compensation for lost income and ongoing expenses. Employment practices liability insurance (EPLI): An EPLI policy provides
coverage for claims related to employment practices issues, such as wrongful termination, discrimination or harassment.Keeping a business running smoothly demands organized, detailed financials. As you put these systems in place, you’ll want to open a business bank account and consider how you’ll handle your business accounting.Set up a
business bank accountNew small businesses should set up a business bank account for several reasons. First and foremost, separating your business finances from your personal finances is crucial for maintaining accurate and organized records. A dedicated business bank account enables you to track income, expenses and profits effectively,
simplifying tax preparation and financial reporting. Additionally, having a business bank account is usually required if you want a business loan or line of credit. It builds credibility with customers, peers and potential investors, as it demonstrates a professional approach to how you operate. To open a business bank account, you’ll typically need to
provide certain documents, including your business registration paperwork, employer identification number (EIN) or Social Security number (SSN). When setting up a business bank account, you’ll want to ask questions to make sure the bank can adequately handle your business needs. Make sure you ask about account fees, transaction limits, access
to credit options and integration with financial accounting software to start. Set up an accounting systemHaving a meticulous bookkeeping system in place will help set your business up for success, especially when it comes to tracking expenses, paying taxes, managing invoices or handling payroll. There are a myriad of accounting apps and software
options that can help you stay organized in this area, or you can hire a certified public accountant (CPA) to manage this for you.With Wix, you can keep your books right from within the platform, eliminating the need for additional software and streamlining your workflow. You can manage customer invoices or product inventory directly from your
website dashboard, or you can employ a number of accounting and payroll app integrations, such as QuickBooks and EasyTeam. To fine tune your process, turn to this guide on small business accounting, which covers everything from creating financial statements to planning cash flow statements to managing balance sheets and more.Building a
brand is a vital part of understanding how to start a small business and shape a corporate identity. In a nutshell, branding is about creating a consistent voice, set of values and visual identity for your company. This can include everything from logo and brand colors to your company ethos, story and personality.When building your brand visuals, there
are several key elements and assets you need to create to establish a cohesive visual identity: Logo: A well-designed logo is the cornerstone of your brand visuals. It should be versatile, memorable and easily recognizable. You can get a professional design in minutes with Wix’s free logo maker. Color palette: Choose a set of primary and secondary
colors that reflect your brand's personality and evoke the desired emotions. Typography: Select fonts that align with your brand's tone and are easy to read across different mediums. Imagery: Decide on the type of images or illustrations that best represent your brand. This could include photography, illustrations or graphics. Iconography: Create a
set of custom icons or symbols that can be used consistently throughout your branding materials. Website design: Ensure that your brand visuals and colors are integrated into your site design, including buttons, banners and overall layout. Print materials: Consider how your brand visuals will translate to print materials like business cards, brochures
and packaging. Not sure how to design a business card? The Wix Business Card Maker can help you create a professional design in just six steps. Email: Creating a business email takes just a handful of steps, and you can get a custom business email with Wix. Develop branded templates to maintain consistency in your online
communications.According to Sitecore’s 2022 Brand Authenticity report, 70% of consumers want brands to connect with them on a more personal level. This is where your brand story comes into play. Building a brand story is all about creating a compelling and authentic narrative that resonates with your target audience. Yaya Aaronsohn, head of
brand maker at Wix, explains further. "At its core, branding hinges on trust—think of it as a relationship between two individuals: the customer and the brand, which represents the business. Within this relationship, authenticity plays a critical role. It builds trust and creates emotional bonds. It fosters consistency, engagement and reduces reputation
risks."A well-defined brand story can help you forge an emotional connection with customers, and should touch on your: Origin story: Share the backstory of how and why your brand was created, including the challenges and inspirations that led to its inception. Founder's journey: If applicable, humanize the brand by sharing the founder's personal
journey and connection to the business. Brand purpose: Clearly articulate the reason your brand exists, its core mission and the problem it aims to solve for its customers. Brand values: Identify the guiding principles and values that drive your brand's decision-making and actions. Evolution: Address how your brand has evolved over time and
demonstrate your commitment to continuous improvement.Brand voice establishes a consistent tone that reflects your personality and communication style. It further helps customers relate to the face behind the brand, which can translate directly to sales. Your brand voice should remain consistent across all channels to reinforce your identity. Some
key elements to include are:Persona: Identify how you want to be perceived by your target audience and craft a tone that supports that identity. Language: Use language that aligns with your chosen persona, such as authoritative, knowledgeable, down to earth or humorous. Communication strategy: Set clear communication standards for how you’ll
respond to customer comments, reviews, emails or phone calls.Building a strong website and setting goals for your website is an absolute must when starting a business. For most prospective customers, investors and partners, your website will be their introduction to your business. It's a vital opportunity for you to create a positive first impression of
your brand. Expert advice from Amanda Buhse, owner and chief creative officer of Coal and Canary:"Something that I always heard growing up was that you could be the smallest fish in the sea, but if you have a professional website and branding, people will take you seriously. When I sent my website to potential retailers early on, we were making
seven candles at a time out of my small kitchen. I think it goes to show that when you have a professional brand, the goals and dreams that you have are limitless."(Coal and Canary now produces more than 1,0000 hand-poured candles, a day from their 10,000 square foot warehouse.)Learning how to make a business website is simple and doable for
people of all skill levels. Follow the steps outlined below to get your online presence off the ground. Find a business website templateWebsite builders make it easy to create a professional, well-designed website with a few clicks of the mouse. Wix offers business website templates, including 500+ online store website templates, encompassing
everything from finance and fashion to crafts and consulting (and beyond). To begin, simply choose a template and customize it to meet your needs. Alternatively, you can utilize Wix’s Al website builder tool, which translates information about your design and layout preferences into a professional website tailor-made to your needs—all in a matter of
minutes.Customize your tools and featuresWith the foundation of your website up and running, it’s time to fine-tune which tools and integrations you’ll use to help run your business. The Wix App Market offers hundreds of other third-party integrations that can help you manage payroll, expense tracking and more.Choose a web host and domain
nameAfter you’'ve customized your template, you're ready to move on to the next step: flipping the switch so that your site is visible to the public. This is a two-fold process.First, you’ll need to pick a web hosting provider. Basically, this is just a tool that stores your website’s files so that they’'re viewable online. Wix is the leading web hosting platform
for small businesses, and it offers free website hosting that’s protected and reliable—complete with 24/7 security monitoring and integrated SSL certificates to keep your users safe.Once you’'ve selected a web host, you’ll need to connect your registered domain name to a hosting server. It will take a matter of minutes, but rest assured that when you
purchase your website domain with Wix, you’ll also gain access to domain security and full customer support.Optimize your business website for SEOWhen it comes to starting a business online, it’s essential to have some basic knowledge of search engine optimization (SEO). SEO is the process of optimizing web content to improve your site’s ranking
for searches of specific keywords. Rebecca Tomasis, SEO expert for Wix Blogs, explains further. "The higher you rank in search, and the more keywords you rank for—the greater your visibility, traffic and potential for conversions or sales." For example, if you sell organic baby items, you want to integrate exact phrases, like “eco baby products” and
“natural baby toys,” into your site content. This improves your chances of showing up in search results when people type those phrases into the search bar. Your overall SEO strategy should include the following:Technical SEO: "Technical [SEO] involves elements such as your site speed, core web vitals, the site hierarchy and structure and
navigation," Tomasis details. In other words, your website should, on a technical level, be responsive, quick to load (including on mobile) and easy for search engines to crawl. You should avoid things like dead links, duplicate content and large, slow-loading media files that can impact the user experience. On-page optimization: Optimize your website's
individual pages for the targeted keywords you’ve identified. Place the primary keyword in the page title, meta description, headings and content naturally. High-quality content: Create high-quality, informative and engaging content that addresses the needs of your target audience. If you have a blog, well-written articles attract visitors and
encourage them to spend more time on your site, signaling search engines about its relevance. "Make sure your content is helpful and answers the intent behind the search term as directly and as clearly as possible," says Tomasis. "Everything about the article—its structure, its data, its headings—should be optimized to meet the intent of the user
searching." Mobile-friendly design: Ensure your website is responsive and mobile-friendly. With the increasing number of mobile users, mobile optimization is crucial for SEO and user experience. Local SEO: If your business serves a local audience, optimize for local SEO. Claim and optimize your Google My Business listing, ensure consistent NAP
(name, address, phone) information across the web and encourage customer reviews.Once you’'ve launched your business and published your website, you can start building a small business marketing strategy that fuels business growth. A solid marketing strategy is essential for bringing in customers and taking your business to the next level. As
Erin Shea, senior director of North America marketing for VistaPrint shares, "Customers are the backbone of any successful small business and effective marketing is one of the best ways to build and sustain your community."“Whether you’re engaging customers online or offline—remember that consistency is worth its weight in gold. A cohesive look
to your marketing inspires confidence in your professionalism, builds credibility and strengthens customer rapport.”Here are some of the most common marketing strategies to consider:Paid advertising: By leveraging targeted advertisements, small businesses can reach a vast audience of potential customers who are actively searching for products
or services related to their industry. Google Ads are particularly popular, letting businesses bid on relevant keywords, ensuring their ads appear prominently in search engine results. Wix users can manage Google Ad campaigns from their site dashboard, leaving one less external platform to worry about. Social media marketing: Marketing on social
media brings you massive exposure from diverse groups of people. Pick a platform that your target audience uses and maintain an active presence there. You can also implement paid social media marketing; for example, Wix users can boost sales with fully integrated Facebook and Instagram ads directly from their website builder. Email marketing: A
highly effective tactic, email marketing can promote your brand and build engagement. Using this method, you can reach customers directly, build a loyalty program and customize messages based on their individual interests. Wix users have access to a free email marketing tool with customizable templates, simple editing interface and advanced
analytics. Content marketing: This involves crafting and sharing valuable and relevant content in order to draw in your target audience. It can be done in a variety of ways, including publishing a blog, creating a podcast or making a YouTube channel. Use any of these outlets to share business updates, distribute relevant industry related news and
build connections with potential customers. Word of mouth: Positive word of mouth can give your brand's reputation and credibility a boost, increasing customer loyalty and customer acquisition. It’s a cost-effective strategy that can create a ripple effect, reaching a broader audience and generating organic growth for businesses.Bear in mind that
finding the right marketing strategy may take some time, experimentation and patience. But, Erin notes, consistency is key: "Whether you’'re engaging customers online or offline, remember that consistency is worth its weight in gold. Even if you're just starting out, try experimenting with different marketing tactics to see what works. As your sales
grow, direct a greater portion of your revenue for your marketing budget and keep building.”As your business grows, it may be difficult for you to play multiple roles—which is where hiring employees and delegating tasks comes in. Even if you decide not to hire in-house staff, you may find yourself needing extra assistance from freelancers or
independent contractors. Read also: Human resources guideWhen you begin the hiring process, factor in your budget, your needs and the company culture you want to portray. Creating a well-defined vision statement will help you find the right people to satisfy all of these requirements.There are many effective ways to source talent for your team. A
few ideas to get you started:Online job platforms: Websites like Indeed, LinkedIn and Glassdoor offer job posting services where you can find potential team members. Local job boards: Many communities have local job boards or websites where businesses can post job openings to attract candidates from the area. College career centers: Contact
career centers at local colleges and universities to connect with talented students or recent graduates seeking employment opportunities. Networking events: Attend industry-specific business networking events or job fairs to meet potential candidates face-to-face and discuss job opportunities. Social media: Utilize social media channels like
Facebook, X (formerly Twitter) and Instagram to reach out to a broader audience and attract job seekers. Freelance platforms: Websites like Upwork, Freelancer and Fiverr offer access to freelancers who can work on specific projects or provide specialized skills. Industry-specific forums or groups: Join online forums or social media groups dedicated
to a particular industry to discover talented professionals interested in relevant job opportunities.If you're ready to explore new possibilities, start an online business and enjoy the freedom to work from anywhere, keep costs low and reach customers worldwide—benefits traditional businesses can’t always provide. In most cases, you don’t need a huge
investment—just a clear plan and the right tools. With a website, smart marketing and a little flexibility, you can launch fast and grow your way. Set your business up right from the start Even online businesses need a solid foundation. Choose your structure—sole proprietorship is the simplest but an LLC protects your personal assets. Check for any
required licenses, especially if you're selling physical products. Secure a domain name that matches your brand before someone else grabs it and open a business bank account to keep finances organized. Use tools like Stripe or PayPal to start accepting payments right away. Thinking of hiring later? Research tax and legal requirements now to avoid
future headaches.Launch fast with a website that works Keep it simple—a clean, easy-to-use site beats a flashy, confusing one. Use a website builder to get online quickly with clear messaging and a solid layout. Your homepage should hook visitors, your product or service page should sell and your contact page should make reaching out effortless.
Add testimonials for trust, make checkout seamless and optimize for mobile. Don’t skip SEO—use keywords so people can find you on Google. A fast-loading, easy-to-navigate site means more sales.Get customers right away with smart marketing Don’t wait for customers to find you—put your business in front of them. Run social media ads, team up
with influencers or launch a giveaway to build buzz. Start an email list immediately, even with zero customers—offer a freebie like a discount or guide to encourage sign-ups. Share behind-the-scenes content and customer reviews to build trust. Short-form videos on TikTok, Instagram Reels and YouTube Shorts can get you in front of thousands
quickly. Test different strategies, track what works and focus on what drives results.There’s no perfect age to start a company—some start in their teens, others in their 50s. The best time is when you’ve got a solid idea, a clear audience and the drive to commit. Test demand with a side hustle or freelance work to lower the risk. If people are paying
for what you offer and you’'ve got a growth plan, it’s probably time to take the leap.LegalZoom is a partner of Wix.Business StrategiesUltimate GuidesBusiness Strategies on Home PageWas this article helpful? 72 Shares Facebook Twitter LinkedIn More It’s easier than ever before to start an online business, even without any formal education or
business experience. If you're looking for a list of online business ideas for beginners, I've got you covered. Nah, we’re not talking about little side hustles here. Although, you can make legit money online with a side hustle. In this post we’re diving into viable businesses that allow you to be your own boss. I've marketed websites professionally for
almost two decades. In the last ten years, I transitioned to full time online entrepreneurship. Over the years, I've learned what types of businesses work well online and those that don’t. I currently have two affiliate businesses, a B2B ecommerce startup and I co-own a marketing agency. Though that’s where I am now, that came on the heels of
failure. In the beginning, I had a wholesale retail brand with a partner. We found that we were selling other brands at such a low price to compete that we slowly killed our profit margin. You won’t find wholesale or retail arbitrage on this list. Without further ado, let’s jump into these businesses that anyone can start and run from home. Even if you
don’t consider yourself a tech whiz, you can start your blog with little to no website design experience. If you know how to monetize it, you can build your blog into quite a lucrative source of income. That doesn’t mean you can build a blog and expect money to come in overnight. You must create content consistently and develop a way to sell
something through the blog, whether it be sponsored posts, coaching services, ad space through networks like Google AdSense, affiliate products, or even digital products that you make yourself. All you need to get started is web hosting and a domain. It’s a pretty simple business model. The more quality blog posts you produce, the more revenue you
can make. As long as you are able to build links to your blog. The most successful blogs tend to be what many call a niche blog. By focusing on one core area of content you are passionate about, you’ll be able to attract more targeted readers to your blog posts, who are likely to buy the products and services you recommend. Take for instance my
friend, Adam Enfroy. He’s a digital marketer turned blogger on pace to hit 7 figures with his blog. Subscription boxes are everywhere you look these days, it seems so why not take a piece of that pie for yourself? No matter what you’re interested in, chances are there is an ecommerce subscription box service out there for it. Think about Dollar Shave
Club, Loot Crate, Bawdy Bookworms, and Hunt a Killer. All of these are monthly subscription services that cater to entirely different audiences. Bawdy Bookworms launched with a quarterly box, but added a lower cost monthly option to its business model. In less than one year, Bawdy Bookworms was able to double its sales by adding a smaller, more
frequent option for its customers. To boost your earning potential even more, you can open a separate online store where you sell past boxes or items that were in past boxes. It’s a great way to get rid of overstock and capture customers who aren’t ready to commit to a full subscription. Want a sales team out there working for you without having to
pay them a dime until they make a sale? Start your own affiliate marketing program so that others can promote your products and ideas. If you have a group of niche blogs with decent traffic, you can sell ad space. Once you have a decent number of advertisers participating, you can invite other website owners and bloggers to join your advertising
network to earn money with ad revenue. As an affiliate marketer, you earn a commission when you promote someone else’s product. You can do this with information products like ebooks, video series, membership sites, etc., you can earn up to 50% in commission sales, and there are relatively low barriers to entry. You can become an Amazon affiliate
and earn with the Amazon Associates program. To be successful, you need a knowledge of SEO in copywriting, but that is relatively easy to learn with a bit of research online. Affiliate marketers often use various marketing strategies, including SEO, social media, frequent blogging, and pay per click ads to generate traffic and sales. If you're not
familiar with any of these, it can be a good idea to hire an SEO consultant to help you as you are starting an online business. This way, you can take your time as you learn the skills yourself. If you’ve got an idea, chances are there is a business online already that you can use to make money with their affiliate programs. Once you get one business up
and running, you might want to explore other affiliate marketing programs in different niches to increase your earning potential. Take a look at all of the local businesses in your area. Chances are, the majority of them would love to get more customers but don’t know how to do it. You come in and help them work on Facebook Ad or Google Ad
campaigns to increase their business. Many small business owners are willing to pay for help learning about and managing pay per click ads. As digital content and digital marketing demand continue to grow, many businesses can’t afford a full digital marketing department. As such, they reach out to digital marketing firms. Start your own just by
taking some free online courses on digital marketing. SEO is a crucial part of bringing people to your website online. It’s what helps you rank better in search engines. In an SEO consulting business, you analyze websites and give webmasters feedback on what they can do to improve their rankings. Keep in mind, however, to be a successful SEO
consultant, it’s about more than just throwing keywords in the right places. Businesses are always looking for new leads because they are the lifeblood of business. When you work as a lead generator, you match customers to potential companies they would like to work with to solve their problems. If you love Facebook, Instagram, and various other
social media platforms, a social media management business may be the answer. If you're good at creating content and engaging with your audience, you can work as a social media manager to help other businesses do the same. Thanks to scheduling tools, this business is great for scaling. Whether you become an Instagram influencer or use
another platform like YouTube, you can use your status to earn through sponsored posts, advertising campaigns, events, and more. Many businesses use influencer marketing to reach their ideal customers. With sites like: Upfluence AspirelQ SocialBakers You can be connected with businesses who want to spread the word about their products. Like
blogs, podcasts can be a great income generator. As your podcast grows, you can offer paid sponsorships as well as selling your own products and services. With podcasts, you’ll earn your listeners’ trust, which makes it more likely they will purchase whatever you’'re offering. Research shows the number of Americans listening to a podcast every week
has grown 120% over the last five years. 90 million listen to a podcast monthly. To start a podcast, you don’t need any expensive or fancy audio equipment. It helps to have the episodes transcribed for accessibility and content marketing purposes. John Lee Dumas, creator of the Entrepreneur on Fire podcast earns more than $250,000/month



podcasting. Let’s say you liked the idea of starting a podcast, so you’'ve got one now. You can expand on that business idea to create additional podcasts until you have a complete network. Invite other podcasters to join your network, too. You'll get increased visibility and can build an income by selling ads. All videos and ads need voiceover work. As
long as you have a decent microphone and basic sound editing skills, you can produce quality recordings. You’ll be able to find work with independent production companies, ad agencies, and more. If you can use editing software, you can build an online business helping others make music and videos that sound great. You can edit podcasts, audio
tracks for videos, master music, etc. Videos are a great marketing tool, and if you can master that type of content creation, you’ll have no shortage of clients to work with. Combine it with social media management, and you’ll be that much more marketable. Virtual assistants (VAs) help with administrative tasks like managing email, scheduling
appointments, and handling data entry. For companies that don’t want to hire in-house staff, VA businesses are the solution. Businesses can save as much as 78% on operational costs compared to a full-time employee. Thinking bigger? You can also start your own virtual assistance business where you match other virtual assistants with clients. Similar
to how a staffing agency works. If you are good at managing people, this is a great small business idea for online entrepreneurs. This is similar to a traditional VA business but focusing on helping companies strengthen their presence on Pinterest. In this role, you help build a Pinterest marketing strategy, create pinnable graphics, set up boards,
scheduling pins throughout the day, etc. Are you a decent writer? Are you willing to learn? Do you know a couple of different niches? You can start a freelance writing business providing content for other companies. You can use your own blog as a portfolio to help you get started. If you've ever thought about writing a book, writing an ebook is a
great way to break into the market. You don’t need anything special to do it. All you have to do is convert your Word or Google Doc into a PDF, and you can list your digital product for sale through Amazon’s Kindle Direct self-publishing service. The more books you write, the more money you make. Ever wonder who writes instruction manuals for
electronics help guides for new software? Those are technical writers. If you enjoy writing and the technical side of things, then being a technical writer may be right for you. People are always looking for jobs. Some of those job seekers may look to others to improve their resumes and cover letters. Your services can help them get hired for their
dream job. Create and monetize a niche newsletter using platforms like Substack or Beehiiv. You can charge subscribers for premium content or leverage sponsorships for additional income. Newsletters are a popular way to build an audience and generate recurring revenue. A great speech is something many people need, but an art few have
mastered. If you're a writer who enjoys crafting presentations, you could build an online service business with speechwriting. You can also offer press releases (more on that below) and other public relations writing. Grant and proposal writers help non-profits secure the funding they need to continue operations. Grant writers convince organizations
to award funds to give the money to a particular non-profit. It’s not an easy profitable online business idea to start, though, because it can be tough to break into. If you want to learn more about it, look into some of the American Grant Writers’ Association courses. Do you enjoy telling stories? Do you love the idea of telling a compelling story in a
limited amount of space that follows a specific format? Press releases are much shorter than ebooks or grants, so that means each word needs to pack a punch. But, if you're an effective communicator, you can earn some big bucks crafting press releases. You can offer these as part of larger content packages for businesses or as part of your public
relations business. Copywriters can earn six figures or more writing sales copy for businesses. To make those big bucks, though, you must be able to write content that attracts potential customer attention and then convinces them to buy. The higher the conversion rate you earn for your clients, the more valuable you become. To learn more or to hone
your skills, take a look at the Copyblogger blog. Within the site, there’s a place where you can find webinars and ebooks to help you improve as a writer. As an editor and proofreader, you look for the weak points in a story or other writing pieces and help the writer improve it. If you’ve got an eye for detail, then working in an editing and proofreading
business can be a lucrative source of income. Digital transcription involves taking audio or video files and creating a written transcript of everything that’s said. Transcribing requires a bit more equipment to get started, but this could be a great business idea for you if you type fast. Do you have the knowledge and skill to create a website from scratch
and customize it to your client’s needs? That’s all it takes. Of course, you do need your own Kkiller website to market your services. Web developers are the people working behind the scenes to write the code that designers use to build websites. If the idea of coding for a living makes you happy, you can get started with various freelance gig websites.
As you build a portfolio, you can strike out on your own to build clients. If you don’t know anything about web development or coding but want to learn, there are plenty of online classes to help you get started. Beyond website design and development, website maintenance is a huge part of running an online business. The majority of people don’t
know how to handle updates, backups, server issues, and website security. It’s a great way to generate a recurring monthly income. If you're in web design or development, it makes sense to offer web hosting to clients as well. Many web hosting companies like Liquid Web offer reseller plans that put you in control. If you’'re not in design and
development, you can partner with someone to provide a full-service solution. An easy way to make money is to invest in online business ideas that are already profitable. Buy an existing website, hold onto it for a bit to build it up, and sell it for a profit once it has increased in value. Flippa is a leading marketplace to connect buyers and sellers. This is
the same concept as flipping websites, except with this one, you’'re buying domain names and selling them again to someone for a profit. There is no website to go along with it. You can also work as a domain broker, who finds the owners of domains for interested buyers and makes a deal. You’ll earn a portion of the sale for a finder’s fee. All software,
websites, and tech products need to be tested for bugs or other issues before going public. You can create an online business based on testing others’ software to find bugs, websites to report on usability, and so on. You can start with crowd-testing platforms like Userlytics, Utest, and Testbirds. You can also start your own business for quality control.
Membership sites are a typical online business idea that brings people together for a long-term perspective. Membership sites allow members to access tools, online courses, and other types of products. Running and maintaining your membership site can be a little demanding but can bring in a steady stream of recurring income. If you’re an expert at
something, take your knowledge and turn it into digital products and services. For instance, you can create an online course or ebook. No matter how crazy your idea may seem, do a bit of research to see if there are currently any courses out there that cover it. You'll see what the competition is doing and how you make yours different. When you find
something you feel confident in, start looking at domain names and build it out. If you’'re an app developer or willing to learn to become one, you have a virtually unlimited market for new mobile apps. You can make money developing apps for other people or partner with people to bring you ideas and marketing skills. If you consider yourself artistic
and enjoy creating, consider graphic design. Graphic designers build sales pages, logos, web pages, and more. You don’t have to be great at drawing, and you don’t need a college degree or an expensive computer. All it takes to get started is some visual creativity and a portfolio to show to prospective clients. WordPress has many themes out there to
choose from, but there’s still plenty of room in the market for new ones. If you’re a developer, you can build a source of passive income with custom themes. If your graphic designer, you can partner with a developer to turn your design into a workable WordPress theme. WordPress plugins are essential for WordPress websites, so if you’'ve got the
technical knowledge it takes to create them, you can build a business. Plus, it’s scalable since you can license the software to as many WordPress users as you want. If you can’t build it yourself, you can partner with the developer. Cryptocurrency is rapidly gaining popularity because there’s a lot of money to be made. If you're okay with taking a risk
and have a little bit of starting capital, you may want to try your hand at currency trading. Because it’s a volatile market, you can make money day trading as long as you’'re willing to handle the risk. You don’t have to be a financial pro to make money in stock trading. Whether you dabble in fractional shares or have the startup capital to make some
significant investments, you can earn some extra cash. Though this can be a profitable online business, it does require a certain amount of risk tolerance. If you’'re not prepared to lose the money you put in, you may want to look into another small business idea. Though it’s a bit more technical, setting up an online business focused solely on
cryptocurrency mining or creating the mining rig makes you a lot of money. If you know basic mining from cloud mining, you’re one step ahead. You don’t have to be a certified public accountant to offer services to businesses. If you’ve got some experience and a knack for numbers, you can build a successful online business helping keep track of
books for other companies. If you're an accountant or otherwise familiar with tax preparation, you can start an online business dedicated to helping others prepare their tax returns. Though you’ll be busiest during tax season, you can stay busy year-round. With a wide range of online investment tools, it’s an excellent time for the personal finance
industry. Nearly half of the population has no plan for retirement. There’s a real need to plan for retirement and save for the future. Advisors do not need to work for large investment firms to build a financial planning business. Traditional loans aren’t for everyone. With peer to peer lending, you connect borrowers to individual investors who want to
make competitive returns with their money. It does require some capital to start, and there is risk involved. With a bit of wax, coloring, and essential oils, you can create candles or wax melts. Sell on Etsy, other online marketplaces, and through your own ecommerce site. If you're crafty, you can make your own jewelry and sell it on your own online
store or Etsy. You can also source jewelry from manufacturers for dropshipping. Much like making candles and jewelry, you can make soaps, lotions, bath soaks, etc., and sell online with Etsy and other marketplaces. Gift baskets are still an option for friends, family, and coworkers. By having various supplies on hand for numerous occasions, you can
put together various gift baskets and sell them. Creating several different packages to choose from gives you greater control over your profit margin. Research shows that gifting food is becoming a widely accepted practical option during the coronavirus and beyond. The increase in food gifting is an opportunity for gift basket companies. Fresh
flowers are an integral part of weddings, Proms, and other events. If you've got an eye for design, you can start a successful business with floral arrangements. You'll be able to make even more money if You have the option to include small gifts with the flower delivery. If you have a knack for planning parties, baby showers, weddings, etc., you can
start an online business as an event planner. To get started, pick a niche based on your skill set and market demand. For instance, you can focus on starting a business centered on weddings, birthday parties, or baby showers. From there, build your niche website, then use social media and Facebook Ads to start spreading the word. If you enjoy
baking, you can start an online bakery. You can take custom orders for cakes, cookies, pies, and other baked goods to make money. To supplement your income stream, you can create baking kits with everything you need to make a particular baked good -then sell those as gifts or as solutions for customers who want a from-scratch product without all
the hassle. Have an idea for a cute, funny, or catchy t-shirt you think others would really enjoy? With print-on-demand services, you can launch a full ecommerce store selling t-shirts without ever carrying an inventory. Along the same lines as the tshirts business, you can create a print-on-demand business for phone cases. Cover your bases with the
most popular Android and iPhone products. Then, expand into tablet cases. Want to build a real estate business without a lot of capital to get started? You can invest in it with a crowdfunding platform and generate income without the responsibility of directly owning the property. If you enjoy working with people and have a background in customer
service, you can start an online business providing customer support for other companies. Platforms like ModSquad make it easy to get started. Similar to the customer service business, this is an ideal option for people who are savvy with technology and computers. Those who aren’t tech-savvy can come to you with issues, and you can help them
solve their problems remotely. As a tech support agent, you could work for another company or go out on your own as a full-time freelancer. Many people, not just certified teachers, can make money teaching and tutoring online. If you're an expert in something, you can make money by showing others how to improve their skills. If you have a formal
education in Education, you'll be eligible to work with more sites like VIPKid, which only allows licensed teachers to teach English to students in foreign countries. If you're fluent in more than one language, you can host classes, private tutoring sessions, and create several other products centered around teaching people a second language. Beyond
teaching another language, you could also offer your services as a translator. If you’re an expert in another culture, you can provide services as a foreign culture consultant. People who are planning an international trip or hosting a foreign exchange student may be interested in your services so they can prepare ahead of time. Though it may seem
like the market is saturated, there are still plenty of opportunities to make money on YouTube. Choose a niche you’re passionate and knowledgeable about. Earn through advertising and brand sponsorships. You can also convert your YouTube videos to MP3s and promote them on other channels. OnlyFans has a controversial reputation because there
are no restrictions on the type of content you can upload (and lock behind a paywall.) While there is certainly no shortage of adult content on the platform, that doesn’t mean your OnlyFans channel has to be centered on that. Both OnlyFans and Patreon allow content creators to earn money for the things they create. If you have a business idea but
don’t want the hassle of purchasing and storing inventory, then an online business in dropshipping may be what you’re looking for. A dropshipping business connects with wholesalers to ship the products directly to your customers. Get started with platforms like Spocket, today. You can find a wide variety of products through platforms like Alibaba or
Spocket. Sell on Shopify or another ecommerce platform. If the platform you sell through integrates with your chosen dropshipping service, you can manage everything from a central location, making it easier for you. You can easily run more than one ecommerce business at the same time using the dropshipping business model. If you’'ve got decent
camera equipment and an eye for photography, then you can get paid for your photos. Many stock photography websites purchase photos from photographers like you and a percentage every time your images are used. Do you write music? With a platform like TuneCore, songwriters can get published and distributed without a record deal. Plus, they
handle royalties, so you’ll get paid every time someone purchases or streams one of your songs. Online games like World of Warcraft are popular, with good reason. If you have a concept or idea for an online game, you don’t need to learn to build it yourself. You can partner with a developer to do it for you. Even if you make the game free to play, you
can earn through advertising and in-game purchases. If you want to start an online business with a game but don’t have any ideas for products, there are plenty of business opportunities out there for you. Many app developers create apps and flip them just like websites. You can purchase an existing game and then look for ways to start increasing its
revenue. Known as SaaS, this is a software you build and license for a monthly fee. The software is available online from anywhere there is an internet connection. So If you can’t handle the software development yourself, you can partner with someone who can and earn with the subscription model. If you love organization and helping people get
organized, you can create a series of digital documents for planning. By selling the printables, your customers can purchase and print just what they need, and you can make recurring revenue. Companies spend a lot of money trying to find the right employees to fill open positions. You can work as a recruiter to connect potential candidates to
employers who would be interested. You earn each time one of your recruits gets hired. I'm not talking about joining one (or more) multi-level marketing companies like Tupperware or Colorstreet. Instead, you’ll work as a commission-based salesperson on behalf of multiple companies. You replace the need for an in-house sales team. Do you enjoy
making travel plans for yourself, friends, and family? Make a consulting business out of it! Specializing in a niche helps to establish authority for a particular type of travel or a specific region. To make informed decisions about your business, you need data. But more than the data itself, you need to know what it means. That’s where data analysis
comes in. It turns all the numbers and information into actionable insights small business owners can use to guide their decisions. If you consider yourself a data nerd who loves diving into analytics, this could be the right business for you. If you're a fitness buff who understands how to build a workout and nutrition plan, you can earn an income by
helping people get healthier. You can do this with a business model that includes virtual group classes, one-on-one sessions, or online courses. You might want to consider working as a wellness or mental health coach, which is similar to life coaching but focuses on health. Certificate programs are available to help you build credibility and expertise.
Much like life coaching, business coaching means working with business owners to help them reach their goals. You don’t have to have any formal education to make it work - just results.” We can’t always do it all on our own. Life coaching helps people in various ways -happiness, relationships, health and wellness, finances and career, etc. To become
a life coach, you don’t have to have special training, though certification helps. You can work in your local area with clients in person or expand your reach with video sessions. Want to learn more about life coaching? Listen to the Life Coaching School Podcast. As a dating coach or online dating consultant, you offer people guidance about connecting
with others on various dating sites. Your ideal clients are those who spend a lot of time on the apps but come up empty or are disappointed with the results. Basically, you serve as an online matchmaker. Do you play an instrument? You don’t have to be a professional level player to teach others. Whether you play the piano, guitar, or another musical
instrument, you can book private lessons with students. This is the same as teaching a musical instrument, but in this case, the instrument is your voice. If you want to do your part for the environment and make some money, too, you can earn by recycling electronics. Starting a business repairing things that aren’t wanted or needed, then reselling
them is easier than many may realize. Are you artistic? You can make money by teaching others your skill. Whether you do it through online courses or private lessons, there’s plenty of opportunities. Every day, an insane amount of content gets added to the internet. Though many of us have basic research skills, this job is more than just searching for
a topic on multiple search engines. If you love sorting through information and can tell a quality source from “fake news,” you can start an online business as a researcher. You can conduct/locate market research, help private investigators, conduct academic research, and more. As a college admissions consultant, also known as an independent
education counselor, you’ll work with parents and students to determine the schools they should apply to. You’ll also help with the application and essay writing process. To further your consulting business, you can also offer financial aid guidance, help with scholarship applications and essays, SAT/ACT test prep, course selection advice, and more. If
you have experience with marketing strategies and connections in the press, instead start an online business doing public relations work for other companies. This includes online reputation management, influencer outreach, and more. If you're starting a new business but looking for capital support to make your product or service come to life, then
you may turn to crowdfunding platforms like Kickstarter and Indiegogo. But, without the right planning and execution, the campaign is sure to fall flat. For companies who want to make the most of their crowdfunding efforts, crowdfunding consultants step in to help plan and execute the campaign - from all the assets to advertising and rewards. 3-D
printers are no longer unattainable for the average consumer. With a few hundred dollars, you can start a profitable online business selling your own 3-D printed products. Though the startup costs for an ecommerce business like this one can be a bit higher than a dropshipping business, for instance, the sky’s the limit. You can build your ecommerce
website selling whatever 3D printed product you want to make. Content curators sort through data online and collect the most relevant content to share on social media, blogs, and websites. Businesses who frequently share promotional content online will have trouble keeping their audience engaged. That’s where sharing content from other sources
but still has value to their target audience comes into play. You can start a content curation business, collecting relevant content for other small businesses. Expand upon that business by adding social media management services and social media marketing. Plenty of people want to save money and eat healthier by cooking more of their meals at
home. However, they don’t take the time to plan their meals either because they don’t know how or they don’t have time. That’s where you come in. More than one business model works here. You can: Create a series of meal plans for the most popular diets out there to sell online. Offer personalized meal plans based on one on one consultation. Use a
subscription model to provide meal plans to paid members every week. Create online courses or other products that teach people how to plan their meals on their own. Use a hybrid approach combining one or more business models. Take a look at how Once a Month Meals does it. It’s a membership site full of freezer cooking meal plans. Paid
members get access to everything they need (shopping lists, labels, recipes, directions, etc.) to create customized meal plans. Free members get limited resources. If you're experienced with platforms like Trello, Asana, or Wrike, you can help other small business owners and bloggers stay organized. As an expert, you can help them manage projects
or train them on the platforms’ finer points to make it easier for them to handle things themselves. As a branding consultant or branding strategist, you’ll help companies determine what customers want and how they can provide it. You essentially serve as a one-person marketing team. Many high school students need an extra boost in getting ready
for the SAT or ACT. You can easily run an online business aimed at helping students get a better score. Online entrepreneurs need multiple ways to reach their audience. Email newsletters are a popular way to stay in touch with customers. You can design templates for other online business owners to use with their email lists. As long as you have
some basic knowledge of design and marketing skills, you’ll be good to go. After you create a few pre-designed templates, you can sell them to blog owners and entrepreneurs. You can make templates that work with multiple email marketing platforms or choose one to specialize in. Data mining is what companies use to convert their raw data into
useful information. If you're into programming languages like Python and R, you can quickly learn data mining software suites and start a business offering data mining to other small businesses. As a content strategist, you’ll plan, write, and edit content for businesses. You'll use marketing strategies to distribute the content across social media
platforms and the web. You'll keep the content on-brand message and work to help businesses reach their goals with the content you create. Love to draw? You can provide your services as an illustrator to authors for books, web design, product tutorials, and more. Build a portfolio and ask people for referrals. You can also cold email businesses to
see if they are interested in your services. If you like coming up with catchy slogans, you can start a small business selling them for other companies to use. It’s an excellent way to break into the advertising business, too. One way to get money off of your slogans without selling them directly to others is to sell products with your slogans on them. You
might want to offer potential customers the choice of product with a platform like Printify. This is one of my favorite online business ideas. Charisma and confidence are two skills that make life more comfortable, and yet, it’'s an area where lots of people struggle. Even if you're not an authority in the field, you can teach people confidence, social skills,
and charisma based on what you’ve learned through trial and error in your own life. You can start a blog and YouTube channel to build authority in the industry, without any formal education or expertise. With a bit of creativity and a flair for fashion, you can start your own clothing line, without ever having to sew a thing. Start out by selling a single
product, and expand to offer other clothing items, just like Black Milk Clothing. Starting an online business is not easy. Just because there are so many business ideas for beginners out there doesn’t mean you don’t have to work to get it profitable. While there are many ways to start a great online business, you still have to work hard. Low barriers to
entry and little startup costs often mean that lots of people jump in, so there can be a considerable amount of competition. Running an online business is about more than finding an idea you like and running with it. So before I send you off to get started building one of these small business ideas, I wanted to talk about some of the things that make a
successful online business. When you start an online business, you have to have a plan, but you also need long term goals. What do you want your business to look like a year from now? What do you want it to look like five years from now? The most successful entrepreneurs know how to look ahead while also focusing on what’s in front of them.
Failure to see the big picture can stifle growth. In the beginning, you may be continuing to work your full-time job while starting your online business. Even if you were a stay-at-home parent before, there’s only going to be a limited amount of time to focus on getting the company up and running. With limited capital, it may be difficult to hire any kind
of contractor or employee to help you grow faster. With social media marketing tools, scheduling tools, and automation, it is now easier for one person to get more things done than they used to. Though the initial setup process does take some time, creating a series of automated processes to handle tedious tasks such as invoicing can help save time
that entrepreneurs then use for more critical tasks. Online businesses need social media marketing, paper click advertising, content marketing, and a website to succeed. However, if you’re not an expert in any of these things, it can be far more effective to hire someone who does understand these things. Though you take the time to learn new skills
yourself, it may mean losing money or letting your business suffer while you do. Outsourcing does cost time and money but often makes it easier for you to grow faster since you can focus your efforts on the skills that are your strongest. The idea that once you start a business, you know all there is to know is plain silly. Regardless of industry, things
change, and in certain industries, they change quite rapidly. The best entrepreneurs know they need to learn more. They continuously look for new information and stay on top of industry news and trends. Even if there isn’t a lot of competition in your industry, having something that sets you apart and makes you different from the others in your
market goes a great way toward reaching your target audience. If people can’t tell you from your number one competitor, you’ll have a hard time captivating potential customers and staying at the top of their minds. One of the best ways to stand out from the competition is to know and understand your value proposition. Without that, your core
messaging and your overall brand will suffer. When those are not as clear as possible, your conversion rates will also be lower. The great thing about being an online entrepreneur is that you can run multiple successful online businesses. The best online business to start isn’t the same for everyone. What works for one business owner may be an idea
that terrifies another. No matter what kind of online business you want to start, the key to success is taking your time and researching your target market and competition. All that said, as an aspiring entrepreneur and small business owner, it’s crucial to do your homework on the business side of things. You can start an online business as a sole
proprietor. You may need a business license, depending on where you're operating your business. However, as you grow, it may be more advantageous to consider forming an LLC or other company entities. Before starting an online business, make sure you abide by all local, state, and federal laws. For help with this, you can turn to an attorney and a
tax professional. If you don’t have a lot of capital for startup costs, there are services available online to help you. I hope you enjoyed this list of ideas for beginners. Starting an online business isn’t for the faint of heart, but it is easier now than ever before. 72 Shares Facebook Twitter LinkedIn More



