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How we did this Pew Research Center conducted this study to understand how Americans’ views of artificial intelligence compare with the views of those who have expertise in the field. This report includes findings from a survey of U.S. adults, a survey of Al experts and a series of in-depth interviews with experts. To understand the views of the American public, we surveyed 5,410 adults from Aug. 12 to Aug. 18, 2024. Everyone who took part in this survey is a member of the Center’s American Trends Panel (ATP), a group of people recruited through national,
random sampling of residential addresses who have agreed to take surveys regularly. This kind of recruitment gives nearly all U.S. adults a chance of selection. Interviews were conducted either online or by telephone with a live interviewer. The survey is weighted to be representative of the U.S. adult population by gender, race, ethnicity, partisan affiliation, education and other factors. Read more about the ATP’s methodology. To understand the views of Al experts, we surveyed 1,013 Al experts living in the United States from Aug. 14 to Oct. 31, 2024. To
create the sample, Center researchers compiled a list of authors and presenters at 21 Al-related conferences held in 2023 or 2024. Surveys were conducted online, and experts were asked to confirm that they live in the U.S. and that their work or research relates to Al before proceeding. Because there is no definitive source of population benchmarks for this group, responses from the expert survey are unweighted. They are only representative of the views of experts who responded to the survey. To further explore expert views, we conducted 30 in-depth
interviews with Al experts from Oct. 18 to Nov. 26, 2024. The interviews were designed to give Al experts across a range of different demographic dimensions, including race, ethnicity and gender, a chance to elaborate on their views. However, the in-depth interviews are not representative of any demographic group or Al experts as a whole. Quotes have been lightly edited for grammar and clarity. Here are the questions used for this report, the toplines and the methodology. With artificial intelligence no longer the stuff of science fiction, its benefits and risks
are being debated by everyone from casual observers to scholars. A new Pew Research Center report examines the views of two key groups: the American public and experts in the field of Al. These surveys reveal both deep divides and common ground on Al. Al experts are far more positive than the public about AI's potential, including on jobs. Yet both groups want more personal control of Al and worry about lax government oversight. Still, opinions among experts vary, with men more optimistic about AI than women. Here are the key findings from surveys
of U.S. adults and AI experts conducted in 2024, and in-depth interviews with experts. Experts are far more positive and enthusiastic about Al than the public. For example, the Al experts we surveyed are far more likely than Americans overall to believe Al will have a very or somewhat positive impact on the United States over the next 20 years (56% vs. 17%). And while 47% of experts surveyed say they are more excited than concerned about the increased use of Al in daily life, that share drops to 11% among the public. By contrast, U.S. adults as a whole -
whose concerns over Al have grown since 2021 - are more inclined than experts to say they’re more concerned than excited (51% vs. 15% among experts). Jump to: Who did we define as “Al experts” and how did we identify them? Larger shares of experts than of U.S. adults see Al as personally beneficial. Far more of the experts we surveyed believe these technologies will benefit (76%) rather than harm (15%) them personally. The public is far more likely to think AI will harm them (43%) than benefit them (24%). Still, one-third say they’re unsure. Public
optimism is low regarding AI's impact on work. While 73% of Al experts surveyed say Al will have a very or somewhat positive impact on how people do their jobs over the next 20 years, that share drops to 23% among U.S. adults. Large gaps are also present in views about AI's effect on the economy, medical care, education and art. Both groups are skeptical of Al's role in news and elections. Only about one-in-ten U.S. adults and experts think AI will have a positive impact on elections. Small shares in each group say the same for news. Similar shares of the
public and experts want more control and regulation of Al. More than half of U.S. adults (55%) and a similar share of AI experts (57%) say they want more control over how it is used in their lives. And those in both groups worry more that government regulation of Al will be too lax than overly excessive. There are notable gender differences in the way people view Al, but these gaps are more pronounced among experts we surveyed. Our previous surveys of U.S. adults have shown that women are often more wary than men about Al This is true in the current
survey. For example, 22% of men think Al will positively impact the U.S., compared with 12% of women. These differences are even wider among the experts surveyed: 63% of men say Al’s impact on the U.S. over the next two decades will be very or somewhat positive, compared with 36% of women. Among experts, men are also more likely than women to say they’re more excited than concerned about AI (53% vs. 30%) or think AI will personally benefit them (81% vs. 64%). Views also vary based on the type of sector experts work in, particularly on AI and
corporate responsibility. Six-in-ten experts at colleges or universities have little to no confidence in U.S. companies to responsibly develop and use Al, versus 39% of those at private companies or businesses who say this. These are the key findings from a survey of 5,410 U.S. adults, conducted Aug. 12-18, 2024; and a separate survey of 1,013 AI experts conducted Aug. 14-Oct. 31, 2024. Below, we dive deeper into a few key areas from our findings: AI and jobs; concerns, bias and representation; and regulation and responsible Al. For this project, we defined
“Al experts” as individuals who demonstrate expertise via their work or research in artificial intelligence or related fields. We focused only on those who live in the United States. Expert responses are unweighted and only representative of the views of those who responded. To identify these individuals, we created a list of authors and presenters at 21 Al-focused conferences from 2023 and 2024. This list was developed in consultation with project advisers. We aimed to capture a broad range of perspectives and expertise related to Al. The conferences covered
topics including research and development, application, business, policy, social science, identity and ethics. Center researchers used public information and an email finder service to identify authors and presenters who lived in the U.S. and collect email addresses. To be eligible for the survey, experts had to confirm 1) their work or research relates to Al, machine learning or related topics and 2) that they live in the U.S. The study was not designed to estimate the demographics of the AI workforce, and responses received may reflect choices in sample design
as well as nonresponse. Refer to Appendix A for the demographic breakdown of responses received. We did not receive enough responses from Hispanic or Black experts to be able to report expert views by race and ethnicity; this reflects the racial and ethnic makeup of the field. These groups’ responses are incorporated into the general figures throughout. We also did not receive enough responses from experts working at nonprofits, in government or self-employed to break out these groups separately. Their responses, too, are included in general figures. To
help make sure we heard from a range of voices, we also conducted 30 in-depth interviews with experts who responded to the survey. Please refer to the methodology for more information, including a list of which conferences were included and detail on the steps taken to select and survey these experts. How Al will impact jobs has sparked debate and disagreement - as well as worry among workers. Al is already automating many jobs and threatening others. Others see it as creating new opportunities. Throughout our prior work, the public has been wary
about Al’s role in job loss. In our current survey, 64% of the public thinks AI will lead to fewer jobs over the next 20 years. Far fewer experts surveyed say the same (39%). When we ask about specific jobs, though, we find some common ground. Some jobs - like cashiers - are widely viewed as at risk. About three-quarters of U.S. adults and AI experts alike say that over the next 20 years, Al will lead to fewer jobs of this kind in the U.S. About half or more also say this for journalists, software engineers and factory workers. On the other hand, while 62% of
experts expect fewer jobs for truck drivers, this drops to 33% among the public. And the public is more likely than the experts we surveyed to expect Al-related job loss for occupations like musicians, teachers and medical doctors. Fewer than half of U.S. adults and experts alike say there will be job loss in each of these areas, though. Public uncertainty is a factor. The shares of U.S. adults who say they’re unsure range from 13% to 26%, depending on the job. We also asked about some specific concerns people might have about Al. Continuing the theme on
jobs, we find the public more anxious than experts about job loss (56% vs. 25% are extremely or very concerned). We also find: Inaccurate information, impersonation and data misuse are common worries for both experts and the public. For example, 66% of adults overall and 70% of experts are highly concerned about people getting inaccurate information from AI. The public is more worried about loss of human connection. While 57% of the public is highly concerned about Al leading to less connection between people, this drops to 37% among the experts
we surveyed. Bias in decisions made by Al is also a concern for experts and the public (55% each say they’re highly concerned). Race, ethnicity and gender often dominate discussions on Al, bias and discrimination - from hiring algorithms to medical decision-making. One way Al companies are dealing with potential racial and gender biases in their models is by improving how models are trained. There are also growing calls for more diverse workforces to counteract bias. These efforts, though, have been met with pushback as companies scale back these
initiatives. We first asked the public how they view the representation of various groups in AI design in 2021. In this survey, we explored how public and expert views compare on these same questions. Both experts and the public see men’s views as better represented in Al design than the views of women. For example, 75% of experts say the people who design Al take men’s perspectives into account at least somewhat well - but 44% say this about women’s views. The public also sees men’s views as better represented than women'’s, even as about four-in-ten
are unsure. White adults’ views are seen as well-represented in Al design relative to other racial and ethnic groups. About three-quarters of experts say the perspectives of White adults are well-accounted for. Half say this about Asian adults’ perspectives, and even smaller shares say this about views of Black or Hispanic adults. Among the public, four-in-ten say the perspectives of White adults are well-represented. A quarter or fewer think this about the perspectives of Asian, Black or Hispanic adults. The public is far more unsure than the experts we
surveyed on this topic, with about four-in-ten or more U.S. adults expressing uncertainty. Still, some experts surveyed are also unsure. “I think women, Black women, women of color [are] definitely very underrepresented. People with disabilities are underrepresented ... it’s mainly straight White men or men of color who are really investing and excited about these technologies, but ... [when] people start to get replaced by technology, it’s always going to affect those underrepresented groups first.” - Black expert “We do not have any African Americans in the
department at all ... we need to bring these people in so they have a seat at the table. ... If it’s the same person over and over again ... that is very narrow-minded ... I wish that there were more representation, and they would put more focus on that. But ... I do see basically the same kind of people over and over again.”- Hispanic expert Questions of who should regulate AI - and how much - are on the minds of lawmakers amid an evolving political climate. When we asked experts and the public about this topic, we found common ground in their views. Both the
public and experts largely worry the U.S. government will not go far enough in regulating AI. About six-in-ten U.S. adults and 56% of experts surveyed say they’re more concerned about this than about the government going too far. Majorities in both parties are more concerned about insufficient regulation, though Democrats are more likely than Republicans to say so (64% vs. 55%). (Both groups include those who lean toward the respective party.) Experts and the public aren’t confident that the government will regulate Al effectively: 62% of U.S. adults and
53% of the experts we surveyed say they have not too much or no confidence. They are also largely skeptical of industry efforts around responsible Al: 59% of the public and 55% of surveyed experts have not too much or no confidence in U.S. companies to develop and use Al responsibly. And experts at colleges and universities are far less confident in companies’ efforts than their industry peers: 60% of experts at colleges or universities have little to no confidence that companies will develop and use Al responsibly. 39% of those at private companies or
businesses say the same. Expert confidence in government is similar across these two groups. “It seems like when you look at these ... congressional hearings, they don’t understand it at all. I don’t know that I have faith that they would be able to bring on enough experts to understand it enough to regulate it, but I think it’s very important.” - Expert working at a college or university “I think [companies] have a ton of responsibility. Unfortunately, I don’t think necessarily that ... responsibility plays as high of a role in their decision-making of what they’re going
to pursue and how quickly they’re going to release something.” - Expert working at a private company or business The chapters of this report go into more detail on public and expert views. Jump to each to learn more about: Public trust in the federal government, which has been low for decades, has increased modestly since 2023. As of May 2024, 22% of Americans say they trust the government in Washington to do what is right “just about always” (2%) or “most of the time” (21%). Last year, 16% said they trusted the government just about always or most of
the time, which was among the lowest measures in nearly seven decades of polling. Public trust in government near historic lows % who say they trust the government to do what is right just about always/most of the time Sources: Pew Research Center, National Election Studies, Gallup, ABC/Washington Post, CBS/New York Times, and CNN surveys. PEW RESEARCH CENTER Public trust in government near historic lows % who say they trust the government to do what is right just about always/most of the time Date.Individual pollsMoving
average5/19/2024PEW22226/11/2023PEW16195/01/2022PEW20204/11/2021PEW24218/2/2020PEW20244/12/2020PEW27213/25/2019PEW171712/04/2017PEW18184/11/2017PEW201910/04/2015PEW19187/20/2014CNN14192/26/2014PEW241811/15/2013CBS/NYT172010/13/2013PEW19195/31/2013CBS/NYT20202/06/2013CBS/NYT20221/13/2013PEW262310/31/2012NES221910/19/2011CBS/NYT101710/04/2011PEW20159/23/2011CNN15188/21/2011PEW19212/28/2011PEW292310/21/2010CBS/NYT222310/01/2010CBS/NYT18219/06/2010PEW24239/01/.
Sources: Pew Research Center, National Election Studies, Gallup, ABC/Washington Post, CBS/New York Times, and CNN surveys. PEW RESEARCH CENTER When the National Election Study began asking about trust in government in 1958, about three-quarters of Americans trusted the federal government to do the right thing almost always or most of the time. Trust in government began eroding during the 1960s, amid the escalation of the Vietnam War, and the decline continued in the 1970s with the Watergate scandal and worsening economic struggles.
Confidence in government recovered in the mid-1980s before falling again in the mid-'90s. But as the economy grew in the late 1990s, so too did trust in government. Public trust reached a three-decade high shortly after the 9/11 terrorist attacks but declined quickly after. Since 2007, the shares saying they can trust the government always or most of the time have not been higher than 30%. Today, 35% of Democrats and Democratic-leaning independents say they trust the federal government just about always or most of the time, compared with 11% of
Republicans and Republican leaners. Democrats report slightly more trust in the federal government today than a year ago. Republicans’ views have been relatively unchanged over this period. Since the 1970s, trust in government has been consistently higher among members of the party that controls the White House than among the opposition party. Republicans have often been more reactive than Democrats to changes in political leadership, with Republicans expressing much lower levels of trust during Democratic presidencies. Democrats’ attitudes have
tended to be somewhat more consistent, regardless of which party controls the White House. However, Republican and Democratic shifts in attitudes from the end of Donald Trump’s presidency to the start of Joe Biden’s were roughly the same magnitude. Trust in government higher among members of party that controls presidency % who say they trust the government to do what is right just about always/most of the time Sources: Pew Research Center, National Election Studies, Gallup, ABC/Washington Post, CBS/New York Times, and CNN surveys. PEW
RESEARCH CENTER Trust in government higher among members of party that controls presidency % who say they trust the government to do what is right just about always/most of the time Date.Democrat/Lean DemRepublican/Lean
Rep5/19/2024PEW35116/11/2023PEW2585/1/2022PEW2994/11/2021PEW3698/2/2020PEW12284/12/2020PEW18363/25/2019PEW142112/04/2017PEW15224/11/2017PEW152810/04/2015PEW26117/20/2014CNN17112/26/2014PEW321611/15/2013CBS/NYT31810/13/2013PEW27105/31/2013CBS/NYT3082/06/2013CBS/NYT3481/13/2013PEW371510/31/2012NES291610/19/2011CBS/NYT13810/04/2011PEW27129/23/2011CNN20118/21/2011PEW25133/01/2011PEW342410/21/2010CBS/NYT36710/01/2010CBS/NYT27139/06/2010PEW35139/01/2010CNN31184
Sources: Pew Research Center, National Election Studies, Gallup, ABC/Washington Post, CBS/New York Times, and CNN surveys. PEW RESEARCH CENTER Trust in government by party and ideology % who say they trust the government to do what is right just about always/most of the time Sources: Pew Research Center, National Election Studies, Gallup, ABC/Washington Post, CBS/New York Times, and CNN surveys. PEW RESEARCH CENTER Trust in government by party and ideology % who say they trust the government to do what is right just about
always/most of the time Date.Liberal Dem/Lean DemCons-Moderate Dem/Lean DemModerate-Lib Rep/Lean RepConservative Rep/Lean
Rep5/19/2024PEW33361776/11/2023PEW23271445/1/2022PEW26321374/11/2021PEW31401658/2/2020PEW81631274/12/2020PEW122237373/25/2019PEW1315212012/04/2017PEW151626204/11/2017PEW1516322610/04/2015PEW28251497/20/2014CNN19161572/26/2014PEW3133211311/15/2013CBS/NYT382513510/13/2013PEW25271675/31/2013CBS/NYT30301642/06/2013CBS/NYT3534971/13/2013PEW3437171410/31/2012NES2632181510/19/2011CBS/NYT91311710/04/2011PEW30251499/23/2011CNN301611118/21/2011PEW262418103/01/20111
Sources: Pew Research Center, National Election Studies, Gallup, ABC/Washington Post, CBS/New York Times, and CNN surveys. PEW RESEARCH CENTER Among Asian, Hispanic and Black adults, 36%, 30% and 27% respectively say they trust the federal government “most of the time” or “just about always” - higher levels of trust than among White adults (19%). During the last Democratic administration, Black and Hispanic adults similarly expressed more trust in government than White adults. Throughout most recent Republican administrations, White
Americans were substantially more likely than Black Americans to express trust in the federal government to do the right thing. Trust in government by race and ethnicity % who say they trust the government to do what is right just about always/most of the time Sources: Pew Research Center, National Election Studies, Gallup, ABC/Washington Post, CBS/New York Times, and CNN surveys. PEW RESEARCH CENTER Trust in government by race and ethnicity % who say they trust the government to do what is right just about always/most of the time
Date.HispanicBlackWhiteAsian5/19/2024PEW302719366/11/2023PEW232113235/1/2022PEW292416374/11/2021PEW363718298/2/2020PEW281518274/12/2020PEW2927263/25/2019PEW2891712/04/2017PEW2315174/11/2017PEW24132010/04/2015PEW2823157/20/2014CNN92/26/2014PEW33262211/15/2013CBS/NYT1210/13/2013PEW2124175/31/2013CBS/NYT152/06/2013CBS/NYT39151/13/2013PEW44382010/31/2012NES38381610/19/2011CBS/NYT1515810/04/2011PEW2925179/23/2011CNN108/21/2011PEW2835153/01/2011PEW28253010/21/2010
Sources: Pew Research Center, National Election Studies, Gallup, ABC/Washington Post, CBS/New York Times, and CNN surveys. PEW RESEARCH CENTER Note: For full question wording, refer to the topline. White, Black and Asian American adults include those who report being one race and are not Hispanic. Hispanics are of any race. Estimates for Asian adults are representative of English speakers only. Sources: Pew Research Center, National Election Studies, Gallup, ABC/Washington Post, CBS/New York Times, and CNN surveys. Data from 2020 and
later comes from Pew Research Center’s online American Trends Panel; prior data is from telephone surveys. Details about changes in survey mode can be found in this 2020 report. Read more about the Center’s polling methodology. For analysis by party and race/ethnicity, selected datasets were obtained from searches of the iPOLL Databank provided by the Roper Center for Public Opinion Research. © 2025 Pew Research Center (SmileStudioAP) How we did this Pew Research Center conducted this study to understand Americans’ views of artificial
intelligence (AI) and its potential impact on people and society. For this analysis, we surveyed 5,023 adults from June 9 to 15, 2025. Everyone who took part in this survey is a member of the Center’s American Trends Panel (ATP), a group of people recruited through national, random sampling of residential addresses who have agreed to take surveys regularly. This kind of recruitment gives nearly all U.S. adults a chance of selection. Interviews were conducted either online or by telephone with a live interviewer. The survey is weighted to be representative of
the U.S. adult population by gender, race, ethnicity, partisan affiliation, education, presidential vote (among voters) and other factors. Read more about the ATP’s methodology. Here are the questions used for this report, the topline and the survey methodology. Americans are much more concerned than excited about the increased use of Al in daily life, with a majority saying they want more control over how Al is used in their lives. Far larger shares say Al will erode than improve people’s ability to think creatively and form meaningful relationships. At the
same time, a majority is open to letting Al assist them with day-to-day tasks and activities. Most Americans don’t support Al playing a role in personal matters such as religion or matchmaking. They’re more open to Al for heavy data analysis, such as for weather forecasting and developing new medicines. Americans feel strongly that it’s important to be able to tell if pictures, videos or text were made by AI or by humans. Yet many don’t trust their own ability to spot Al-generated content. Artificial intelligence tools are now playing a role in many aspects of life
and society, spanning politics, the arts, work and beyond. While Americans express some openness to Al’s potential benefits, they’re concerned about its impact on some human abilities, according to a new Pew Research Center survey. U.S. adults are generally pessimistic about AI’s effect on people’s ability to think creatively and form meaningful relationships: 53% say Al will worsen people’s ability to think creatively, compared with 16% who say it will improve this. An identical share (16%) says AI will make this skill neither better nor worse. Far more say
AI will worsen rather than improve people’s ability to form meaningful relationships (50% vs. 5%). One-quarter say AI won’t make this better or worse. Americans are relatively more optimistic about AI improving problem-solving: 29% of U.S. adults say it will make people better at this skill. Still, a larger share (38%) says AI will make this worse. Notably, sizable shares of U.S. adults are uncertain about these questions. Between 16% and 20% say they aren’t sure about whether AI will have a positive or negative impact on these human skills. Building on our
larger body of work tracking public opinion about AI's societal impact, this study examines how Americans view Al’s effect on human abilities, as well as broader questions about Al's impact on society. The survey, conducted among 5,023 U.S. adults from June 9 to 15, 2025, also updates our trends on Americans’ Al awareness and attitudes. In addition, in open-ended responses, survey respondents describe in their own words what they see as Al risks and benefits to society. Americans are forming impressions of Al at a time when nearly all U.S. adults (95%)
say they have heard at least a little about it. Overall, Americans continue to be wary about its broader impact: 50% say they’re more concerned than excited about the increased use of Al in daily life, up from 37% in 2021. 10% are more excited than concerned. 38% say they’re equally excited and concerned. And more than half of Americans (57%) rate the societal risks of AI as high, compared with 25% who say the benefits of AI are high. When asked to describe in their own words why they rated the risks as high, the most common concern mentioned was
about Al weakening human skills and connections. In their own lives, about six-in-ten say they’d like more control over how Al is used, compared with 17% who are comfortable with their amount of control and 21% who are unsure. Still, nearly three-quarters say they’d be willing to let Al assist at least a little with day-to-day tasks and activities. Detecting content created by Al versus humans Related to Americans’ desire for more control over Al’s use, most Americans (76%) say it’s extremely or very important to be able to tell if pictures, videos and text were
made by AI or people. But 53% of Americans are not too or not at all confident they can detect if something is made by Al versus a person. Related: From political speeches to songs, how would Americans react if they found out AI was involved? Similar to Americans’ concern about Al's effect on people’s ability to form meaningful relationships, they largely do not see a role for Al in personal aspects of life such as matchmaking or religion. But there’s some receptiveness to Al doing heavy analytical tasks in the scientific, financial and medical realms. Majorities
say Al should play at least a small role in: Forecasting the weather (74%) Searching for financial crimes (70%) Searching for fraud in government benefits claims (70%) Developing new medicines (66%) Identifying suspects in a crime (61%) And slightly less than half (46%) say this about Al providing mental health support to people. In contrast, about two-thirds say Al should play no role in judging whether two people could fall in love. An even larger share (73%) says that Al should play no role in advising people about their faith in God. Notably, no more than
about one-third of Americans say Al should play a big role in any of the areas we asked about. Young adults are far more likely to be aware of and interact often with AI compared with those ages 65 and older. For example, 62% of those under 30 say they have heard or read a lot about AI, compared with 32% of those ages 65 and older. This awareness gap has grown considerably since 2022. Furthermore, majorities of adults under 30 say the increased use of Al in society will make people worse at thinking creatively (61%) and forming meaningful relationships
with other people (58%). In comparison, about four-in-ten adults ages 65 and older say Al will make people worse in these areas. Jump to more on: Al in Americans’ lives: Awareness, experiences and attitudes | Views on Al’s impact on society and human abilities | Americans on the risks, benefits of AI - in their own words Two teenage boys use their smartphones in Vail, Colorado. (Robert Alexander/Getty Images) Pew Research Center conducted this study to better understand teens’ use of digital devices, social media and other online platforms. The Center
conducted an online survey of 1,391 U.S. teens from Sept. 18 to Oct. 10, 2024, through Ipsos. Ipsos recruited the teens via their parents, who were part of its KnowledgePanel. The KnowledgePanel is a probability-based web panel recruited primarily through national, random sampling of residential addresses. The survey was weighted to be representative of U.S. teens ages 13 to 17 who live with their parents by age, gender, race and ethnicity, household income, and other categories. Here are the questions used for this report, along with responses, and

the survey methodology. This research was reviewed and approved by an external institutional review board (IRB), Advarra, an independent committee of experts specializing in helping to protect the rights of research participants. Amid national concerns about technology’s impact on youth, many teens are as digitally connected as ever. Most teens use social media and have a smartphone, and nearly half say they’re online almost constantly, according to a new Pew Research Center survey of U.S. teens ages 13 to 17 conducted Sept. 18-Oct. 10, 2024.
YouTube tops the list of the online platforms we asked about in our survey. Nine-in-ten teens report using the site, slightly down from 95% in 2022. TikTok, Instagram and Snapchat remain widely used among teens. Roughly six-in-ten teens say they use TikTok and Instagram, and 55% say the same for Snapchat. Facebook and X use have steeply declined over the past decade. Today, 32% of teens say they use Facebook. This is down from 71% in 2014-15, though the share of teens who use the site has remained stable in recent years. And 17% of teens say they
use X (formerly Twitter) - about half the share who said this a decade ago (33%), and down from 23% in 2022. Roughly one-quarter of teens (23%) say they use WhatsApp, up 6 percentage points since 2022. And 14% of teens use Reddit, a share that has remained stable over the past few years. We asked about Threads, launched by parent company Meta in 2023, for the first time this year. Only 6% of teens report using it. Debates about teen social media use often center on how much time teens spend on these platforms. As lawmakers explore potential
regulations, our 2023 survey found a majority of Americans support time limits for minors on social media. Our current survey asked teens how often they use five platforms: YouTube, TikTok, Instagram, Snapchat and Facebook. Overall, 73% of teens say they go on YouTube daily, making YouTube the most widely used and visited platform we asked about. This share includes 15% who describe their use as “almost constant.” About six-in-ten visit TikTok daily. This includes 16% who report being on it almost constantly. Roughly half of teens say they go on
Instagram or Snapchat every day, including about one-in-ten who say they’re on each of these platforms almost constantly. The share of teens who say they use Instagram almost constantly has increased slightly, from 8% in 2023 to 12% today. Relatively few teens report using Facebook daily (20%). Across all five platforms, one-third of teens use at least one of these sites almost constantly. These findings are largely similar to what we’ve found the past two years. As in previous surveys, teen girls are more likely than boys to say they use TikTok almost
constantly (19% vs. 13%). Inversely, teen boys are more likely than girls to use YouTube this often. While 19% of boys say they use it almost constantly, that share drops to 11% among girls. Unlike last year, similar shares of boys (13%) and girls (12%) today say they use Snapchat almost constantly. There are also no gender differences in the shares of teens who report using Instagram and Facebook almost constantly. Roughly one-quarter of Black (28%) or Hispanic (25%) teens say they visit TikTok almost constantly. This share drops to 8% among White
teens. Black and Hispanic teens are also more likely than White teens to say they constantly use YouTube or Instagram. There are few to no racial or ethnic differences in the shares visiting Snapchat and Facebook on a near constant basis. While many teens engage with online platforms, usage varies by gender, race and ethnicity, age, and household income. Instagram and TikTok are used more widely by teen girls than teen boys. For example, 66% of girls say they use TikTok, compared with 59% of boys. Instagram use follows a similar pattern (66% vs. 56%).
On the other hand, boys are more likely than girls to say they use YouTube (93% vs. 87%). Among teens, a larger share of those who are Black (79%) or Hispanic (74%) than White (54%) say they use TikTok. Black and Hispanic teens also stand out compared with White teens in their use of Instagram and X. When it comes to the messaging platform WhatsApp, Hispanic teens are more likely than Black or White teens to say they use it. Older teens are more likely than younger teens to use each of the platforms we asked about. Notably, teens ages 15 to 17 are
more likely than those ages 13 to 14 say they use Instagram (72% vs. 43%) or Snapchat (63% vs. 44%). Differences are more modest for platforms like YouTube, which most older (92%) and younger (87%) teens use. As was true in prior studies, Facebook remains more commonly used among teens in lower-income households. For example, 45% of teens in households earning less than $30,000 a year say they use Facebook. This drops to 35% among teens in households earning $30,000 to $74,999 a year and 29% among teens with household incomes of
$75,000 or more. Teens in lower-income households are more likely than those in the highest-income households to say they use TikTok (73% vs. 59%). Teens who identify as Democrats and Democratic leaners are more likely Republicans and GOP leaners to say they use TikTok, Instagram, YouTube, Reddit and WhatApp. TikTok stands out for its partisan difference: 73% of Democratic teens versus 52% of Republican teens say they use the platform. We also asked teens about how often they go online in general. Nearly half of teens say they are online almost
constantly, up from 24% a decade ago. This share has stayed consistent over the past few years. Overall, nearly all teens - 96% - report using the internet daily. Hispanic and Black teens stand out in their screen time. About half or more Hispanic (58%) or Black (53%) teens say they use the internet almost constantly. That share drops to 37% among White teens. These findings are consistent with previous Center surveys. Being online almost constantly is more common among older teens than younger ones. About half of 15- to 17-year-olds report that they are
online this often, compared with 38% of those ages 13 to 14. There’s no one way that today’s teens go online. Our latest survey shows that large shares of teens have or have access to a smartphone (95%), desktop or laptop computer (88%), gaming console (83%), or tablet computer (70%) at home. Overall, smartphone, computer and gaming console ownership has remained stable over the past few years. But the share of teens who say they have access to tablets has risen from 65% in 2023 to 70% today. Most teens say they have or have access to a
smartphone. But older teens (98%) are slightly more likely than younger teens (90%) to say this. Older teens are also more likely than younger teens to have or have access to a desktop or laptop computer (91% vs. 85%). There are no differences by age when it comes to having a gaming console or tablet computer. Access to a home computer or a tablet is most common among teens in high-income households. Desktop or laptop computer: 93% of teens living in households whose annual income is $75,000 or more have access to a home computer. That share
falls to about eight-in-ten among those whose annual household income is $30,000 to $74,999 (81%) or less than $30,000 (78%). Tablet computer: About three-quarters of teens whose annual household income is $75,000 or more (73%) have access to a tablet at home, compared with 64% each among teens whose annual household income is $30,000 to $74,999 and those whose household income is less than $30,000. Majorities of boys and girls have access to a gaming console, but boys stand out. Nine-in-ten teenage boys say they have access to a gaming
console at home, while about three quarters of girls say this (76%). For more on gender differences in video game use, read our 2023 report: Teens and Video Games Today. Main ListA-Z ListCondensed View ABCDEFGHIJKLMNOPQRSTUVWXYZ The religious composition of the United States has been fairly stable in half a dozen Pew Research Center surveys conducted since 2020. The Christian share of the adult population has been between 60% and 64% in these surveys, while the religiously unaffiliated share has ranged from 28% to 31%. Adherents of
religions other than Christianity have consistently accounted for 6% or 7% of U.S. adults throughout this period. Over the longer term, however, Christians have been declining as a percentage of the U.S. adult population, while the share that is religiously unaffiliated has been rising. (For an extended discussion of what explains the short-term stability in American religion amid a longer-term decline, refer to this report’s Overview.) This chapter draws on the 2007, 2014 and 2023-24 Religious Landscape Studies to summarize the long-term trends in
Americans’ religious identities. The data shows that the Christian share of the population has declined across many demographic groups. Compared with 2007, the percentage of people who describe themselves as Christians is lower among men and women; college graduates and those with less education; all racial and ethnic groups large enough to analyze; all age groups; and all geographic sectors of the country. The picture is reversed for the religiously unaffiliated - a group sometimes referred to as religious “nones.” The “nones” are made up of U.S.
adults who describe themselves as atheists, agnostics or “nothing in particular” when asked about their religion. The ranks of “nones” have grown among men and women, married and unmarried people; college graduates and people with less education; all large racial and ethnic groups; all age groups; and in all regions of the country. This chapter includes sections on: The chapter concludes with a set of detailed tables on the religious composition of key demographic groups. In the 2023-24 Religious Landscape Study (RLS), 62% of respondents identify as
Christian, which is lower than the Christian shares measured in the 2007 (78%) and 2014 (71%) studies. The Protestant share of the population declined from 51% in 2007 to 40% in 2023-24. The Catholic share of the population, meanwhile, ticked down from 24% in 2007 to 21% in 2014. Since then, it has ranged between 18% and 21% in Center surveys, and it stands at 19% in the 2023-24 RLS. Members of the Church of Jesus Christ of Latter-day Saints (widely known as Mormons) have accounted for 2% of respondents in all three religious landscape surveys.
Orthodox Christians account for 1% of the population in the latest RLS. Fewer than 1% of respondents in the new survey identify as Jehovah’s Witnesses, and 1% identify either with more than one Christian group (e.g., people who say they identify as both Protestant and Catholic) or with a variety of other, smaller Christian groups (including Messianic Jews, Christian Scientists, or offshoots of Catholicism that are not in communion with Rome). In all three of our landscape studies, younger Americans, men, unmarried people and college graduates have
identified as Christians at lower rates than, respectively, older adults, women, married people and adults with less than a college degree. But one thing all these demographic groups have in common is a long-term decline in the share who identify as Christians. For example, although women have identified as Christians at higher levels than men in all three landscape surveys, the share of women saying they are Christian has dropped from 82% in the first RLS (2007) to 66% in the most recent one (2023-24). In addition, people of every racial and ethnic
background that we measure are less likely to say they are Christian now than they were in 2007, as are people in every major region of the U.S. One feature of the RLS is that it includes detailed, branching questions to gather information about specific types of Protestants. The RLS seeks to learn not just whether someone is Protestant, but also what family of denominations (Baptist, Methodist, Lutheran, etc.) they may belong to. In addition, the RLS goes a step further, seeking to learn which specific denomination within a Protestant family the respondent
identifies with, if any. We ask Baptists, for instance, whether they identify with the Southern Baptist Convention; the American Baptist Churches USA; the National Baptist Convention, USA; or another Baptist church. We ask Methodists whether they identify with the United Methodist Church, the African Methodist Episcopal Church, the Global Methodist Church, or another kind of church. We take this information about which specific denomination respondents identify with and then we categorize Protestants into one of three major Protestant traditions - the
evangelical tradition, the mainline tradition or the historically Black Protestant tradition. These divisions within Protestantism are important, because each has a distinctive combination of beliefs, practices and histories. Still, some respondents don’t identify with any specific denomination. For example, some describe themselves as “just Baptist,” “just Lutheran” or “just Christian” without providing additional details. In these cases, we use a question that asks respondents whether they think of themselves as “born-again or evangelical” Christians, along with
information about their race and ethnicity, to help classify them into one of the three major Protestant traditions. (Refer to Appendix B for complete details about how Protestants are sorted into the evangelical, mainline and historically Black traditions.) All three of these Protestant traditions have declined, at least a little, as shares of the U.S. adult population since the first RLS was conducted in 2007. The mainline Protestant category has exhibited the sharpest drop, declining from 18% of U.S. adults in 2007 to 11% in 2023-24. Evangelicalism remains the
largest tradition within Protestantism, but the evangelical share of the adult population also has ticked down, going from 26% in 2007, to 25% in 2014, to 23% in 2023-24. Respondents in the historically Black Protestant tradition accounted for 7% of respondents in 2007 and 5% in 2023-24 (after rounding to the closest whole number). Because of the steepness of the decline in mainline Protestantism, evangelicals have risen as a share of all Protestants (even as evangelicals have fallen as a percentage of the overall adult population). Baptists have been the
single largest family of U.S. Protestant denominations in all three religious landscape surveys. They make up 12% of U.S. adults as of 2023-24. Nondenominational Protestants, the second-largest family of Protestant denominations, now account for 7% of the adult population. This is the only Protestant family of denominations that is larger as a share of the U.S. population in the new survey than it was in the first RLS. Most other denominational families have seen either a slight decline or relative stability in their share of the U.S. adult population since 2007.
In the new survey, 4% of respondents identify with the Southern Baptist Convention, the nation’s largest evangelical denomination in our categorization. And 3% of U.S. adults identify with the United Methodist Church, making it the largest mainline denomination in the new survey. Overall, 1% of respondents in the new survey say they identify with the National Baptist Convention, USA, and 1% affiliate with the Church of God in Christ - two of the largest denominations in the historically Black Protestant tradition. About three-in-ten Americans (29%) are
religiously unaffiliated, according to the 2023-24 RLS. This includes 5% who identify as atheist, 6% who say they are agnostic, and 19% who describe their religion as “nothing in particular.” The share of Americans who are religiously unaffiliated - also known as religious “nones” - is markedly higher in the 2023-24 RLS than it was in 2007 (16%) and 2014 (23%). In the last several years, however, the growth of the “nones” seems to have slowed. (Refer to the Overview of this report for additional discussion of the short-term stability in the religiously
unaffiliated population.) While the percentage of “nones” varies across social and demographic groups, the direction of the trend from 2007 to 2023-24 is the same across the board: It is up, at least marginally, in every category. Among Americans born in the 1980s, for example, 26% were religiously unaffiliated in 2007. In 2023-24, that share stands at 37%. The percentage of “nones” also has grown among both men and women; among married and unmarried people; within all major racial and ethnic categories; and in all regions of the country. The share of
Americans who identify with religions other than Christianity has increased - albeit from a small base - from 4.7% of U.S. adults in the 2007 RLS to 7.1% in the 2023-24 RLS. In the new survey, 1.7% of respondents identify as Jewish when asked about their religion, while 1.2% identify as Muslim, 1.1% as Buddhist, and 0.9% as Hindu. The new survey finds that less than 0.3% identify with other world religions (such as Sikhism, Daoism, Bahaism and Zoroastrianism) and 1.9% identify with something else, religiously speaking (such as Unitarian Universalism,
Pantheism, Wicca, etc.). Immigrants in the United States are more likely than adults who were born in the U.S. to identify with a non-Christian religion. Among immigrants, 14% identify with a religion other than Christianity, compared with 6% of respondents born in the U.S.
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