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If	you're	making	the	switch	from	Universal	Analytics	to	Google	Analytics	4,	you	can	use	the	migration	tool	to	copy	users	to	your	new	Google	Analytics	4	property.	You	can	add	users	at	the	Analytics	account	or	property	level.	The	level	at	which	you	add	a	user	determines	that	user's	initial	access.	For	example,	if	you	add	a	user	at	the	account	level,	then
that	user	also	has	access	to	all	the	properties	in	the	account,	with	the	same	set	of	permissions.	If	you	add	a	user	at	the	property	level,	then	the	user	has	access	to	only	that	property	with	the	permissions	you	provide.	You	can	change	the	level	of	access	and	permissions	for	a	user	at	any	time.	(Learn	more	about	permissions.)	Users	are	identified	by	their
email	addresses.	You	can	add	only	users	whose	email	addresses	are	registered	in	Google	accounts.	To	add	or	modify	users	or	user	groups,	you	need	to	have	the	Administrator	role	at	the	account	or	property	level.	You	can	add	or	modify	users	or	user	groups	at	each	level	for	which	you	have	permission.	To	delete	user	accounts	or	user	groups,	you	need
to	have	the	Administrator	role	at	the	account	level.	You	can	delete	users	or	user	groups	only	at	the	account	level.	Any	user	with	permission	can	delete	any	other	user.	As	a	safety	measure,	if	you	are	the	last	user	who	has	the	Administrator	role,	you	cannot	delete	yourself.	While	you	manage	users	for	subproperties	and	roll-up	properties	the	same	way
you	do	for	any	other	property,	there	are	some	differences	in	the	effects	of	that	user	management.	Learn	more	about	users	in	subproperties	and	roll-up	properties.In	this	article:	Search	the	user	list,	or	click	>	Add	filter	to	filter	the	list,	for	user	names,	email	addresses,	Org	admins,	user	groups,	permissions,	or	policy	violations.	Add	users	to	Analytics
You	can	add	as	many	users	as	you	need.	To	add	a	new	user	to	an	account	or	property:	In	Admin,	under	Account	or	Property	(depending	on	where	you	want	to	add	users),	click	Access	Management.	In	the	Account/Properties	permissions	list,	click	+,	then	click	Add	users.	Enter	the	email	address	for	the	user's	Google	Account	or	Google	Workspace
Account.	Select	Notify	new	users	by	email	to	send	a	message	to	the	user.	Select	the	permissions	you	want.	Learn	more	about	permissions.	Click	Add.	The	Google	email	address	you	use	to	add	a	user	and	the	password	associated	with	that	address	become	the	Analytics	login	credentials	for	that	user.	Edit	users	You	can	edit	the	permissions	for	any	user
at	any	level	in	an	Analytics	account.	For	example,	if	you	have	given	a	user	the	Viewer	role	for	only	a	single	property,	you	can	subsequently	also	give	the	user	the	Editor	role	for	only	that	property.	Or	you	can	give	that	user	the	Editor	role	at	the	account	level,	and	thereby	also	give	them	the	Editor	role	for	every	property	in	that	account.	You	can	give	a
user	more	permissions	as	you	move	down	the	account	hierarchy,	but	you	cannot	give	a	user	fewer	permissions	than	you	assigned	at	higher	levels.	For	example,	if	you	assign	a	user	the	Editor	role	at	the	account	level,	then	that	user	also	has	the	Editor	role	at	the	property	level	(and	you	cannot	revoke	those	permissions	at	the	property	level).
Conversely,	you	can	assign	a	user	the	Editor	role	at	the	property	level,	but	assign	no	permissions	the	account	level.	Learn	more	about	permissions.	To	modify	permissions	for	an	existing	user:	In	Admin,	under	Account	or	Property	(depending	on	where	you	want	to	modify	permissions),	click	Access	Management.	Use	the	search	box	at	the	top	of	the	list
to	find	the	user	you	want.	Enter	a	full	or	partial	address(	e.g.,	janedoe@gmail.com	or	janedoe).	Click	the	user	name,	then	add	or	remove	permissions.	Click	Save.	Delete	users	To	delete	a	user:	In	Admin,	under	Account	or	Property	(depending	on	where	you	want	to	delete	users),	click	Access	Management.	Use	the	search	box	at	the	top	of	the	list	to	find
the	user	you	want.	Enter	a	full	or	partial	address(	e.g.,	janedoe@gmail.com	or	janedoe).	Select	the	check	box	for	each	user	you	want	to	delete,	then	click	REMOVE.	If	you	remove	a	user	from	a	source	property,	that	user	is	also	removed	from	its	subproperties.	If	you	remove	a	user	from	a	subproperty,	that	user	is	removed	from	only	the	subproperty.
Learn	more	about	users	in	subproperties.	Create	user	groups	You	can	create	user	groups	with	permissions	for	your	Analytics	account.	To	create	a	user	group,	your	Analytics	account	has	to	belong	to	an	organization.	If	your	account	doesn't	belong	to	an	organization,	Analytics	walks	you	through	that	process	of	creating	and	linking	to	an	organization
when	you	create	your	first	user	group.	Learn	more	about	user	groups	To	create	a	user	group:	In	Admin,	under	Account	or	Property	(depending	on	where	you	want	to	add	the	group),	click	Access	Management.	In	the	Account/Properties	permissions	list	click	+,	then	click	Add	user	groups.	Click	Add	group.	click	+,	enter	a	name	and	description	for	the
group,	then	click	CREATE.	Select	the	permissions	you	want,	then	click	ADD.	(Learn	more	about	permissions.)	After	you	create	a	group,	it	appears	in	the	users	lists	for	your	Analytics	account	and	for	your	organization.	The	group	has	permissions	for	the	level	in	the	Analytics	hierarchy	where	you	create	the	group.	For	example,	if	you	create	the	group	at
the	property	level,	then	it	has	permissions	only	for	that	property.	If	you	create	it	at	the	account	level,	then	it	has	permissions	for	all	properties.	See	Edit	user	groups	below	for	information	about	adding	permissions	to	other	levels	of	the	Analytics	hierarchy.	Add	users	to	a	group	To	add	users	to	a	group:	In	Admin,	under	Account	or	Property,	(depending
on	where	you	want	to	add	users),	click	Access	Management.	Use	the	search	box	at	the	top	of	the	list	to	find	the	user	group	you	want.	Enter	a	full	or	partial	group	name.	In	the	row	for	that	group,	click	,	then	click	View	group's	organization	details.	Click	Members,	then	click	+.	Enter	the	email	addresses	of	the	users	you	want	to	add.	If	you	want	to	add
other	groups	to	this	group,	click	ADD	GROUP.	After	you	have	added	the	users	and	groups	you	want,	click	ADD.	Close	the	Members	panel,	and	close	the	panel	for	the	group.	Click	Save.	Add	a	user	group	to	a	level	of	your	Analytics	hierarchy	After	you	create	a	group,	you	can	add	it	to	any	level	of	your	Analytics	hierarchy	in	order	to	give	all	users	in	the
group	permissions	for	that	level.	In	Admin,	under	Account	or	Property	(depending	on	where	you	want	to	add	the	group),	click	Access	Management.	In	the	users	list,	click	+,	then	click	Add	user	groups.	Click	ADD	GROUP.	Select	the	group	you	want,	then	click	DONE.	Edit	user	groups	After	you	create	a	user	group,	you	can	add	and	remove	users,
groups,	and	permissions;	and	you	can	add	the	group	to	other	groups.	To	edit	a	user	group:	In	Admin	under	Account	or	Property	(depending	on	where	you	want	to	edit	the	user	group),	click	Access	Management.	Use	the	search	box	at	the	top	of	the	list	to	find	the	user	group	you	want.	Enter	a	full	or	partial	group	name.	In	the	row	for	that	group,	click	,
then	click	View	group's	organization	details.	To	add	users	or	user	groups,	click	Members,	then	click	+.	After	you	add	members,	click	ADD.	To	add	the	group	to	other	groups,	click	Group	memberships,	then	click	+.	After	you	choose	groups,	click	DONE.	To	give	the	group	permissions	for	other	levels	of	your	Analytics	hierarchy	(properties,	views):	Click
Analytics.	Expand	the	hierarchy,	and	click	for	each	level	where	you	want	to	modify	permissions.	Select	the	permissions	you	want	to	add,	then	click	SAVE.	Use	the	same	procedure	to	remove	users	from	the	group,	remove	the	group	from	other	groups,	or	to	modify	permissions.	Learn	more	about	user	groups	A	property	is	Search	Console's	term	for	a
discrete	thing	that	you	can	examine	or	manage	in	Search	Console.	A	website	property	represents	a	website:	that	is,	all	pages	that	share	the	common	domain	or	URL	prefix	that	you	specify.	You	can	manage	multiple	properties,	and	choose	which	one	to	see	or	manage	using	the	property	selector	in	Search	Console.	Here	is	how	to	add	a	website	property
to	your	Search	Console	account.	Note	that	you	must	be	able	to	prove	that	you	own	the	site	(or	appropriate	section	of	that	site)	in	order	to	add	it	to	your	Search	Console	account.	You	can	create	a	property	that	includes	an	entire	domain	(example.com)	or	a	property	that	is	limited	to	a	single	branch	(example.com/clothing/).	If	you	are	unable	to	prove
ownership,	you	can	ask	another	property	owner	to	grant	you	access	to	the	property.	You	can	have	up	to	1,000	properties	in	your	Search	Console	account.	Types	of	website	properties	Search	Console	supports	the	following	website	property	types:	URL-prefix	property	Domain	property	Description	Includes	only	URLs	with	the	specified	prefix,	including
the	protocol	(http/https).	If	you	want	your	property	to	match	any	protocol	or	subdomain	(http/https/www./m.	and	so	on),	then	consider	creating	a	Domain	property	instead.	See	more	details.	A	domain-level	property	that	Includes	all	subdomains	(m,	www,	and	so	on)	and	multiple	protocols	(http,	https,	ftp).	If	you	need	to	limit	your	data	by	URL	path
segments	(example.com/es/,	example.com/en/,	and	so	on)	or	by	protocol	(http/https),	then	create	a	URL-prefix	property	instead.	See	more	details.	Verification	Many	possible	methods	DNS	record	verification	only	Examples	Property	-	https	does	not	match	-	www.	does	not	match	Property	example.com	Add	a	new	property	If	someone	else	has	granted
you	permission	to	a	property,	just	open	Search	Console	and	select	the	property	using	the	property	selector.	Otherwise,	you'll	need	to	add	a	new	property	to	your	Search	Console	account	as	described	next.	Adding	a	property	does	not	affect	your	website	on	Google	Search,	it	only	enables	you	to	track	your	site's	performance	on	Google.	If	you	don't	get	it
done	all	in	one	sitting,	or	have	setup	problems,	it	won't	hurt	your	website.	To	add	a	new	property:	Open	the	property	selector	dropdown	in	any	Search	Console	page,	or	click	here.	Select	+	Add	property	on	the	dropdown.	Choose	the	type	of	property	to	add:	URL-prefix	property	(	)	A	URL-prefix	propertyspecifiesthe	start	of	a	URL.Any	URLs	that	begin
with	thisprefix	areincluded	in	that	property.	For	example,	if	your	URL-prefix	property	is	then	all	the	following	URLs	will	be	part	of	your	property:	The	following	URLs	won't	match:	[The	URL	prefix	specified	is	https,	not	http.]	[Subdomains,	such	asm.example.com,	are	not	included	in	this	URL	prefix.]	Tips:	Specify	the	full	URL	prefix	for	your	property,
including	the	final	/	mark.	Any	URLs	that	start	with	this	prefix	are	included	in	your	property.	Include	the	http://	or	https://	in	the	URL.	If	your	site	supports	multiple	protocols	(http	and	https),	you	must	add	a	separate	property	for	each	protocol.	Similarly,	if	you	support	multiple	subdomains	(such	as	example.com,	m.example.com,	and
www.example.com)	you	must	add	a	separate	property	for	each	subdomain.	If	you	need	to	track	data	separately	for	multiple	subsections	of	your	site,	consider	creating	a	separate	Search	Console	property	for	each	domain	or	subpath	that	you	want	to	track,	as	well	as	a	property	that	contains	them	all.	For	example,	if	you	have	a	travel	site	with	specific
subfolders	covering	Ireland,	France,	and	Spain,	you	might	create	accounts	for	the	following	URL-prefix	properties:	(or	a	Domain	property	for	example.com)	(for	your	mobile	site)	If	you	support	variations	of	your	domain	or	protocol	(m.example.com,	,	),	consider	telling	Google	which	URLs	are	canonical.	This	helps	Google	crawl	your	website	more
effectively.	Domain	property	(example.com)	Specify	a	Domain	property	to	capture	data	from	that	domain	and	all	subdomains	and	protocols	(http/https).	See	below	to	learn	the	supported	syntax	and	to	understand	which	URLs	are	included	in	your	property.	A	Domain	property	requires	you	to	verify	ownership	using	DNS	record	verification,	unless	the
property	is	on	a	Google	product	such	as	Blogger	or	Google	Sites.	Syntax	A	Domain	property	is	created	by	specifying	just	the	root	domain	of	your	site	and	any	optional	subdomains	except	for	www.	Do	not	include	the	protocol	(http/https)	or	a	path	(/some/path/)	in	your	property	definition.	If	you	need	to	specify	a	protocol	or	path,	you	must	create	a	URL-
prefix	property.	The	following	URLs	are	all	valid	Domain	property	definitions:	m.example.com	example.com	support.m.example.org	support.m.example.co.es	Don't	include	a	www	prefix.	Domain	properties	automatically	include	both	www	and	non-www	prefixes;	that	is,	if	you	specify	www.example.com	as	your	property	URL,	the	property	will	be
created	as	example.com,	and	include	data	from	both	www.example.com	and	example.com.	We	don't	support	domain-property	verification	ofpublic	suffixes.	Coverage	A	Domain	property	aggregates	data	for	all	subdomains,	protocols,	and	subpaths	of	the	property.	For	example,	if	you	define	a	Domain	property	as	"example.com",	the	data	includes
example.com,	any	subdomains	of	example.com	(for	example,	m.example.com,	support.m.example.com,	www.example.com,	and	so	on),	and	any	subpaths	of	any	of	those	domains,	on	http,	https,	and	ftp.	Here	are	some	example	Domain	properties,	and	what	URLs	they	cover:	Domain	definition	Included	URLs	example.com	...	NOT	-	The	public	suffix	(.org,
.com,	and	so	on)	is	part	of	the	property	name,	so	the	Domain	property	"example.com"	does	not	include	"example.org"	or	"example.il.com".	fish.example.com	...	NOT	example.com	-	fish.example.com	is	a	child	of	example.com,	and	a	child	domain	doesn't	contain	data	about	the	parent	domain.	example.co.cn	...	NOT	example.co.de	-	The	public	suffix	(.cn,
.de)	is	part	of	the	property	name,	and	different	suffixes	are	different	properties.	If	you	want	to	separate	your	Domain	property	data	by	subdomain,	path,	or	protocol,	use	one	of	the	following	techniques:	Add	a	page	filter	in	the	Performance	report	to	see	data	for	specific	protocols	or	subdomains	Create	additional	URL-prefix	properties	for	segments	of
the	Domain	property;	for	example	for	the	Domain	property	example.com,	create	additional	properties	for	m.example.com,	,	and	so	on.	If	you	want	to	add	a	Google-hosted	site,	such	as	a	Sites	or	Blogger	site,	or	a	Google	Workspace	account,	you	can	create	either	a	URL-prefix	or	Domain	property,	and	verification	will	happen	automatically,	if	you	are
signed	in	with	the	same	account	as	you	use	to	manage	the	Google-hosted	property.	You	will	be	asked	to	choose	a	verification	method.	After	choosing,	you	will	be	shown	the	required	verification	steps	for	the	chosen	method.	You	can	verify	immediately	or	save	your	settings	and	resume	the	process	later:	To	verify	immediately,	follow	the	verification
steps	described	without	closing	the	popup	window,	then	click	Verify	in	the	popup	window.	If	it	will	take	you	some	time	to	perform	these	steps,	you	can	always	save	your	settings	and	resume	the	process	later	(described	next).	To	pause	and	resume	the	process	later,	click	Verify	later	to	save	your	current	state,	close	the	popup,	and	verify	your	site	at
your	convenience.	After	you	have	performed	the	required	verification	steps,	finish	verification	by	selecting	the	saved	(but	unverified)	property	in	the	property	selector	in	the	navigation	bar,	and	selecting	Verify.	Data	should	begin	to	appear	in	your	property	in	a	few	days.	Data	collection	for	a	property	starts	as	soon	anyone	adds	the	property	to	their
Search	Console	account,	even	before	verification.	Data	collection	continues	as	long	as	any	user	has	that	property	in	their	account,	whether	or	not	it	has	a	verified	owner.	If	your	property	has	no	data	several	days	after	verification,	it	is	possibly	because	the	site	hasn't	been	seen	in	Google	Search,	or	that	you	have	specified	the	wrong	URL	(for	example,
you	specified	http	instead	of	https	for	your	URL-prefix	property).	Support	for	non-latin	characters	in	property	URLs	Search	Console	supports	Internationalizing	Domain	Names	in	Applications	(IDNA)	as	site	URLs.	Just	type	your	domain	name	as	usual,	and	it	will	appear	correctly	in	Search	Console.	For	example,	if	you	type	in	the	Add	property	box,	it
will	appear	correctly.	Re-add	a	removed	property	You	can	re-add	a	property	that	you	have	removed	without	verification,	as	long	as	the	property	still	has	one	verified	owner.	To	re-add	the	property,	simply	add	the	property	as	described	above	in	steps	1-3,	and	you	should	automatically	be	re-verified.	Post	to	the	help	community	Get	answers	from
community	members	You	can	create	additional	properties	to	an	existing	GA4	account.	Its	up	to	you	to	manage	the	relationships	between	your	accounts	and	properties,	but	each	GA4	account	can	contain	up	to	2,000	properties.	Learn	more	about	the	Google	Analytics	hierarchy.	On	this	page	Before	you	begin,	make	sure	you	are	in	the	correct	account
where	you	want	to	add	a	new	property.	You	must	also	be	an	Editor	or	above	at	the	account	level.	To	create	a	property:	In	Admin,	click	Create,	then	select	Property.	Enter	a	name	for	the	property	(e.g.	"My	Business,	Inc	website")	and	select	the	reporting	time	zone	and	currency.	If	a	visitor	comes	to	your	website	on	a	Tuesday	in	their	time	zone,	but	it's
Monday	in	your	time	zone,	the	visit	is	recorded	as	having	occurred	on	Monday.	If	you	choose	a	time	zone	that	honors	Daylight	Savings	Time,	Analytics	automatically	adjusts	for	time	changes.	Use	Greenwich	Mean	Time	if	you	don't	want	to	adjust	for	Daylight	Savings	Time.	Changing	the	time	zone	only	affects	data	going	forward.	If	you	change	the	time
zone	for	an	existing	property,	you	may	see	a	flat	spot	or	a	spike	in	your	data,	caused	by	the	time	shift	forwards	or	backwards,	respectively.	Report	data	may	refer	to	the	old	time	zone	for	a	short	period	after	you	update	your	settings,	until	Analytics	servers	have	processed	the	change.	We	recommend	that	you	change	the	time	zone	for	a	property	no
more	than	once	per	day	so	Analytics	can	process	the	change.	Click	Next.	Select	your	industry	category	and	business	size.	Click	Next.	Select	how	you	intend	to	use	Google	Analytics.	Google	Analytics	tailors	the	set	of	default	reports	based	on	the	information	you	provide	about	how	you	intend	to	use	Analytics.	For	example,	if	you	choose	"Leads,"	you	will
see	a	collection	of	reports	to	help	you	measure	lead	generation.	Learn	more	about	Business	objectives	collection.	Click	Create.	If	you	want	to	start	collecting	data,	you	can	continue	to	Add	a	data	stream.	Set	up	data	collection	for	websites	After	adding	a	web	stream,	youll	be	prompted	to	set	up	a	Google	tag.	Youll	have	different	options	to	select	from,
depending	on	how	the	site	is	configured.	Click	Show	more	options	to	see	the	full	list	of	options.	Choose	this	option	if	one	of	the	following	is	true:	Your	website	builder/CMS	does	not	yet	support	the	Google	tag	(gtag.js)	You	or	your	web	developer	are	manually	tagging	your	website	You	use	Google	Tag	Manager	How	to	manually	install	the	Google	tag
When	you	select	"Install	manually,"	you	will	see	the	JavaScript	snippet	for	the	Google	tag.	To	establish	a	connection	between	your	website	and	Google	Analytics,	copy	and	paste	the	entire	Google	tag	in	the	code	of	every	page	of	your	website,	immediately	after	the	element.	Dont	add	more	than	one	Google	tag	to	each	page.	Your	Google	tag	is	the	entire
section	of	code	that	appears,	beginning	with:	and	ending	with	If	you're	using	a	website	builder	or	Content	Management	System	(CMS)	that	doesn't	yet	support	the	Google	tag,	copy	the	entire	Google	tag	and	paste	it	into	the	platform's	custom	HTML	field.	When	you've	set	up	your	tag,	you	need	to	configure	your	Google	tag	settings.	For	basic	data
collection,	follow	the	Google	Tag	Manager	help	center	instructions	to	add	the	Google	Analytics:	GA4	Configuration	tag	using	your	Google	Tag	Manager	account.	If	you	manage	your	site	using	certain	website	builders	or	Content	Management	System	(CMS)	platforms,	like	Wix	or	Duda,	you	can	finish	setting	up	your	Google	tag	without	making	changes
to	your	code.	If	you	manage	your	site	using	one	of	the	platforms	listed	on	the	Installation	instructions	page,	select	your	platform	and	follow	the	instructions	to	finish	setting	up	your	Google	tag	without	making	changes	to	your	code.	If	your	platform	doesn't	yet	support	the	Google	tag,	use	the	previous	"Install	manually"	option.	We're	continually
updating	the	CMS	instructions	to	make	it	as	easy	as	possible	to	set	up	your	Google	tag.	If	you	don't	see	your	platform	on	the	Installation	instructions	page,	you	might	still	be	able	to	paste	your	Google	tag	ID	into	your	website	builder	or	CMS.	Before	installing	manually,	check	for	your	platform	on	this	list.	Learn	more	about	installing	your	Google	tag
with	a	website	builder.	You	are	seeing	this	option	because	Google	has	identified	an	integration	between	your	site	and	a	specific	Content	Management	System	(CMS).	This	option	lets	you	finish	setting	up	your	Google	tag	without	making	changes	to	your	code	using	the	existing	CMS	integration.	Follow	the	instructions	to	finish	setting	up	your	Google
tag	without	making	changes	to	your	code.	If	your	platform	doesn't	yet	support	the	Google	tag,	use	the	previous	"Install	manually"	option.	We're	continually	updating	the	CMS	instructions	to	make	it	as	easy	as	possible	to	set	up	your	Google	tag.	If	you	don't	see	your	platform	on	the	Installation	instructions	page,	you	might	still	be	able	to	paste	your
Google	tag	ID	into	your	website	builder	or	CMS.	Before	installing	manually,	check	for	your	platform	on	this	list.	Learn	more	about	installing	your	Google	tag	with	a	website	builder.	Select	this	option	to	reuse	an	existing	Google	tag	that	you	have	admin	access	to.	Click	Choose	a	tag.	You'll	see:	A	list	of	tags	you	have	admin	access	to.	(If	you	don't	see	the
tag	you	are	looking	for,	you	might	not	have	the	appropriate	user	permissions	to	make	changes	to	that	Google	tag.)	Tag	IDs	Whether	or	not	the	tag	was	detected	on	your	website.	Choose	a	tag	labeled	"On	site"	to	complete	setup	without	making	changes	to	your	site's	code.	If	you	choose	a	tag	labeled	"Not	detected",	you	might	need	to	install	it.	(Note
that	if	your	site	has	low	traffic	volume,	your	tag	may	be	shown	as	"Not	detected".)	The	destinations	that	are	associated	with	the	tag	Select	the	Google	tag	you	want	to	use,	then	click	Confirm	to	finish	creating	your	new	GA4	property.	Users	on	your	property	will	be	added	as	users	on	the	tag.	Learn	more	about	managing	your	Google	tag	Use	the	tag
detected	on	your	site	to	complete	setup	without	making	any	additional	changes	to	your	site's	code.	Google	will	add	the	Google	Analytics	property	to	the	tag	found	on	your	site.	Choose	this	option	if	Google	detected	a	tag	on	your	website,	but	you	want	to	use	a	different	tag	from	the	one	Google	detected.	Choose	this	option	if	Google	detected	a	tag	on
your	website,	but	you	want	to	install	a	new	Google	tag	on	your	website	manually	instead.	How	to	manually	install	the	Google	tag	When	you	select	this	option,	you	will	see	the	JavaScript	snippet	for	the	Google	tag.	To	establish	a	connection	between	your	website	and	Google	Analytics,	copy	and	paste	the	entire	Google	tag	in	the	code	of	every	page	of
your	website,	immediately	after	the	element.	Dont	add	more	than	one	Google	tag	to	each	page.	Your	Google	tag	is	the	entire	section	of	code	that	appears,	beginning	with:	and	ending	with	If	you're	using	a	website	builder	or	Content	Management	System	(CMS)	that	doesn't	yet	support	the	Google	tag,	copy	the	entire	Google	tag	and	paste	it	into	the
platform's	custom	HTML	field.	When	you've	set	up	your	tag,	you	need	to	configure	your	Google	tag	settings	To	ensure	that	your	new	property	is	fully	set	up,	in	Admin,	click	Setup	Assistant	on	the	left	side	of	the	screen.	Setup	Assistant	in	Google	Analytics	4	properties	guides	you	through	recommended	features	and	settings	to	help	you	finish	setting	up
your	GA4	property.	Learn	how	to	Configure	your	GA4	property	using	Setup	Assistant.	In	Setup	Assistant,	you	can	configure:	Data	collection	Property	settings	Google	Ads	(Optional)	Advanced	setup	Manage	users	Import	data	Link	to	BigQuery	Set	up	user	IDs	Use	measurement	protocol	It	can	take	up	to	30	minutes	for	data	to	begin	appearing	in	your
new	GA4	property.	To	verify	that	data	is	being	collected,	browse	your	website,	then	select	Realtime	from	the	report	navigation.	You	should	see	activity	in	the	Realtime	report.	If	you	have	an	existing	Firebase	project,	you	can	link	this	GA4	property	to	it.	However,	you	have	to	do	this	from	Firebase.	Learn	how.	SearchClear	searchClose	searchGoogle
appsMain	menu	Your	first	step	is	to	set	up	an	Analytics	account,	unless	you	already	have	one.	Skip	to	creating	a	property	unless	you	want	to	create	a	separate	account	for	this	website	and/or	app.	For	example,	you	might	want	to	create	another	account	if	this	website	and/or	app	belong(s)	to	a	separate	business.	Go	to	.	If	this	is	your	first	time	using
Google	Analytics,	click	Start	Measuring.	If	you	already	have	an	account	set	up,	go	to	step	2.	In	Admin,	click	Create,	then	select	Account.	Note:	The	previous	link	opens	to	the	last	Analytics	property	you	accessed.	You	can	change	the	property	using	the	property	selector.You	must	be	aViewer	or	aboveat	the	account	level	to	create	an	Analytics	account.
Provide	an	account	name.	Configure	the	data-sharing	settings	to	control	which	data	you	share	with	Google.	Click	Next	to	add	the	first	property	to	the	account.	Use	Google	Analytics	to	understand	the	full	customer	journey,	from	first	visit	to	purchase.	You	need	the	Editor	role	to	add	properties	to	a	Google	Analytics	account.	If	you	created	this	account,
you	automatically	have	the	Editor	role.	You	can	add	up	to	2,000	properties	(any	combination	of	Universal	Analytics	and	Google	Analytics	4	properties)	to	an	Analytics	account.	To	raise	this	limit,	contact	your	support	representative.	To	create	a	property:	Are	you	continuing	from	"Create	an	Analytics	account",	above?	If	so,	skip	to	step	2.	Otherwise,	in
Admin,	click	Create,	then	select	Property.	Enter	a	name	for	the	property	(e.g.	"My	Business,	Inc	website")	and	select	the	reporting	time	zone	and	currency.	If	a	visitor	comes	to	your	website	on	a	Tuesday	in	their	time	zone,	but	it's	Monday	in	your	time	zone,	the	visit	is	recorded	as	having	occurred	on	Monday.	If	you	choose	a	time	zone	that	honors
Daylight	Savings	Time,	Analytics	automatically	adjusts	for	time	changes.	Use	Greenwich	Mean	Time	if	you	don't	want	to	adjust	for	Daylight	Savings	Time.	Changing	the	time	zone	only	affects	data	going	forward.	If	you	change	the	time	zone	for	an	existing	property,	you	may	see	a	flat	spot	or	a	spike	in	your	data,	caused	by	the	time	shift	forwards	or
backwards,	respectively.	Report	data	may	refer	to	the	old	time	zone	for	a	short	period	after	you	update	your	settings,	until	Analytics	servers	have	processed	the	change.	We	recommend	that	you	change	the	time	zone	for	a	property	no	more	than	once	per	day	so	Analytics	can	process	the	change.	Click	Next.	Select	your	industry	category	and	business
size.	Click	Next.	Select	how	you	intend	to	use	Google	Analytics.	Google	Analytics	tailors	the	set	of	default	reports	based	on	the	information	you	provide	about	how	you	intend	to	use	Analytics.	For	example,	if	you	choose	"Generate	more	leads,"	you	will	see	a	collection	of	reports	to	help	you	measure	lead	generation.	Learn	more	about	the	business
objectives	reports	collection.	Click	Create	and	(if	you	are	setting	up	a	new	account)	accept	the	Analytics	Terms	of	Service	and	the	Data	Processing	Amendment.	Continue	to	Add	a	data	stream	to	start	collecting	data.	Add	a	data	stream	Are	you	continuing	from	"Create	a	property",	above?	If	so,	skip	to	step	2.	Otherwise,	In	Admin,	under	Data	collection
and	modification,	click	Data	Streams.	Note:	The	previous	link	opens	to	the	last	Analytics	property	you	accessed.	You	can	change	the	property	using	the	property	selector.You	must	be	an	Editor	or	above	at	the	property	level	toadd	a	data	stream.	Click	Add	stream.	Click	iOS	app,	Android	app,	or	Web.iOS	app	or	Android	app	When	you	add	an	app	data
stream,	Analytics	creates	a	corresponding	Firebase	project	and	app	data	stream,	and	automatically	links	the	Firebase	project	to	your	property	if	your	project	and	property	are	not	already	linked.	You	can	link	to	an	existing	Firebase	project,	however	you	have	to	do	this	from	Firebase	(and	for	a	GA4	property	that	is	not	yet	linked	with	Firebase.)	Learn
how.	Enter	the	iOS	bundle	ID	or	Android	package	name,	the	app	name,	and	for	iOS,	the	App	Store	ID,	then	click	Register	app.	Click	Next	and	follow	the	instructions	to	download	the	config	file	for	your	app.	Click	Next	and	follow	the	instructions	to	add	the	Google	Analytics	for	Firebase	SDK	to	your	app.	Click	Next.	Run	your	app	to	verify	installation	of
the	SDK	and	that	the	app	is	communicating	with	Google	servers.	Click	Finish.	(Alternatively,	click	Skip	this	step	if	you	want	to	complete	app	setup	at	a	later	time.)	Web	Watch	a	step-by-step	video	to	see	how	to	set	up	Google	Analytics	on	your	website	using	Google	Tag	Manager.	Set	up	data	collection	To	begin	seeing	data	in	your	new	Google	Analytics
4	property,	you'll	need	to	do	one	of	the	following:Add	the	tag	to	a	website	builder	or	CMS-hosted	website	(e.g.,	HubSpot,	Shopify,	etc.)	Many	CMSs	have	native	integrations	with	Google	Analytics	4.	If	you're	using	one	of	the	CMSs	listed	below,	follow	the	instructions	to	find	your	Google	tag	ID	and	paste	it	into	the	Google	Analytics	field	that	your	CMS
provides.	To	find	your	Google	tag	("G-")	ID:	In	Admin,	under	Data	collection	and	modification,	click	Data	streams.	Note:	The	previous	link	opens	to	the	last	Analytics	property	you	accessed.	You	can	change	the	property	using	the	property	selector.You	must	be	an	Editor	or	above	at	the	property	level	tocreate.	Click	the	data	stream	for	which	you	need
the	ID.	Under	Stream	Details,	copy	the	Measurement	ID	(starts	with	"G-"	or	"AW-")	Enter	your	Google	tag	ID	into	the	field	that	your	CMS	provides:	All	other	website	builders	If	you	are	using	a	CMS	or	website	builder	that	doesn't	provide	a	field	to	enter	your	Google	tag	ID,	you'll	need	to	paste	your	Google	tag	into	your	website	using	your	CMS's	custom
HTML	feature.	In	Admin,	under	Data	collection	and	modification,click	Data	streams.	Note:	The	previous	link	opens	to	the	last	Analytics	property	you	accessed.	You	can	change	the	property	using	the	property	selector.You	must	be	an	Editor	or	above	at	the	property	level	tocreate.	Click	Web.	Click	the	data	stream	for	your	website.	Under	Google	tag,
click	View	tag	instructions.	On	the	Installation	instructions	page,	select	Install	manually:	On	the	screen,	youll	see	the	JavaScript	snippet	for	your	account's	Google	tag.	Your	Google	tag	is	the	entire	section	of	code	that	appears,	beginning	with:	and	ending	with	Paste	your	Google	tag	to	your	website	using	your	CMS's	custom	HTML	feature.	Follow	your
CMS's	instructions	on	how	to	do	this	below:	Cart.com:	Contact	Cart.com	support	for	instructions.	PrestaShop:	Contact	PrestaShop	support	for	instructions.	Salesforce	(Demandware):	Contact	Salesforce	support	for	instructions.	VTEX:	Contact	VTEX	support	for	instructions.	Weebly	instructions	Data	collection	may	take	up	to	30	minutes	to	begin.	You
can	then	use	the	Realtime	report	to	verify	that	you're	receiving	data.Add	the	Google	tag	directly	to	your	web	pages	You	need	access	to	the	HTML	for	your	web	pages.	Ask	your	web	developer	to	perform	these	steps	if	you're	unable	to	complete	the	steps	yourself.	In	Admin,	under	Data	collection	and	modification,click	Data	streams.	Note:	The	previous
link	opens	to	the	last	Analytics	property	you	accessed.	You	can	change	the	property	using	the	property	selector.You	must	be	an	Editor	or	above	at	the	property	level	tocreate.	Click	Web.	Click	the	data	stream	for	your	website.	Under	Google	tag,	click	View	tag	instructions.	On	the	Installation	instructions	page,	select	Install	manually:	On	the	screen,
youll	see	the	JavaScript	snippet	for	your	account's	Google	tag.	Your	Google	tag	is	the	entire	section	of	code	that	appears,	beginning	with:	and	ending	with	Paste	your	Google	tag	immediately	after	the	on	each	page	of	your	website.	Data	collection	may	take	up	to	30	minutes	to	begin.	You	can	then	use	the	Realtime	report	to	verify	that	you're	receiving
data.	Don't	see	a	Data	Streams	option	in	the	Property	column?	You	are	in	a	Universal	Analytics	property	instead	of	the	GA4	property	that	you	just	created.	Use	the	property	selector	or	Admin	to	navigate	to	your	new	GA4	property.	Add	your	tag	using	Google	Tag	Manager	To	set	up	data	collection	for	an	app,	read	these	instructions.	Next	steps	After	you
have	set	up	data	collection,	complete	additional	configurations	to	get	more	useful	data	out	of	Analytics.	Review	the	checklist	to	learn	which	configurations	are	right	for	you	to	collect	more	data,	filter	unwanted	data,	and	power	advertising.	Can	anyone	tell	me	if	property	and	propriety	are	synonyms,	as	used	in	intellectual	and	industrial
property/propriety	rights.	I	have	seen	both	expressions	used	and	wonder	if	they	are	the	same	thing.	Property	is	a	noun,	which	may	be	used	as	an	adjective	to	indicate	what	kind	of	rights	are	involved.	In	the	context	of	intellectual	property,	proprietary	is	an	adjective	meaning	privately	owned	and	not	publicly	available.	(Propriety	is	the	state	of	being
proper,	and	is	not	related	to	property.	)Example:	"This	manufacturing	process	is	our	intellectual	property	and	is	proprietary,	and	we	will	enforce	our	property	rights	in	court	if	necessary."	Thank	you	Old	Novice,	but	what	about	statements	like	this	one:	As	is	usually	the	case	with	any	information	technology,	the	issues	related	to	intellectual	property	are
quite	important	for	open	source	software.	Among	the	four	mechanisms	that	international	legislation	provide	for	protecting	intellectual	propriety,	only	three	(copyright,	patents	and	trademarks)	could	be	suitable	for	software.	An	Internet	search	turns	up	a	number	of	statements	such	as	the	one	above	that	seem	to	be	using	the	two	terms	as	synonyms.	I
think	there	they're	talking	about	legislation	providing	for	the	protection	of	the	right	of	intellectual	property.	I	think	there	they're	talking	about	legislation	providing	for	the	protection	of	the	right	of	intellectual	property.	I'm	sorry,	I	don't	understand	what	you	mean.	Aren't	they	using	property	and	propriety	as	synonyms	here?	Oh	dear,	I'm	finding	this
one	rather	hard	to	explain.	"Intellectual	propriety"	is	being	used	here	to	mean	the	right	to	or	the	concept	of	intellectual	property.	Perhaps	to	put	it	this	way:	a	copyright	protects	intellectual	property;	legislation	underpinning	for	the	mechanism	of	copyright	protects	intellectual	propriety,	i.e.	the	concept	that	one	has	a	right	to	the	products	of	one's
mind.	Is	that	any	clearer?	Perhaps	not....	Oh	dear,	I'm	finding	this	one	rather	hard	to	explain.	"Intellectual	propriety"	is	being	used	here	to	mean	the	right	to	or	the	concept	of	intellectual	property.	Perhaps	to	put	it	this	way:	a	copyright	protects	intellectual	property;	legislation	underpinning	for	the	mechanism	of	copyright	protects	intellectual
propriety,	i.e.	the	concept	that	one	has	a	right	to	the	products	of	one's	mind.	Is	that	any	clearer?	Perhaps	not....	OK,	yes,	I	do	think	I	understand	now.	Thank	you	for	the	explanation.	Can	anyone	tell	me	if	property	and	propriety	are	synonyms,	as	used	in	intellectual	and	industrial	property/propriety	rights.	I	have	seen	both	expressions	used	and	wonder
if	they	are	the	same	thing.	"Propriety"	and	"property"	are	etymologically	derived	from	the	same	root.	Etymonline:	properc.1225,	"adapted	to	some	purpose,	fit,	apt"	(implied	in	properly),	from	O.Fr.	propre	(11c.),	from	L.	proprius	"one's	own,	particular	to	itself,"	from	pro	privo	"for	the	individual."	Proper	name	"belonging	to	or	relating	to	the	person	or
thing	in	question,"	is	from	c.1290,	a	sense	also	preserved	in	astronomical	proper	motion	(c.1300).	Meaning	"socially	appropriate"	is	first	recorded	1704.	Meaning	that	the	idea	of	"to	oneself"	(e.g.	property)	came	first.	You	can	also	tell	because	in	French,	it	doesn't	mean	"socially	appropriate"	(appropriate	itself	is	derived	from	proper,	actually	-	"what	is
fit	for	that	particular	thing")	but	either	"own"	(original	meaning)	or	"clean"	(extended	meaning).	propriety	1456,	"proper	character,	disposition,"	from	O.Fr.	propriet	(12c.),	from	L.	proprietatem	(nom.	proprietas)	"appropriateness,"	also	"ownership"	(see	property).	"Property"	is	in	fact	the	Anglo-Norman	variation	of	"propriety".	"Property"	entered
English	first,	"propriety"	was	reborrowed	later.	It's	kind	of	like	"ward"	and	"guard"	(they	came	from	the	same	Germanic	root).	You	would	choose	one	over	the	other	with	the	same	reasons	you	would	choose	"child's	ward"	over	"child's	guardian".	Probably	one	is	more	common	than	the	other,	though.	Perhaps	a	restriction	is	that	"propriety"	would	just
refer	to	the	concept	of	property	itself.	You	can't	say	"that's	my	intellectual	propriety"	for	instance,	but	you	can	say	"that's	my	intellectual	property!	I'm	suing!"	Thank	you	John	for	the	etymological	background	of	the	two	words.	Am	I	correct	then	in	understanding	that	both	of	the	expressions	(intellectual	property	rights	and	intellectual	propriety	rights)
would	be	correct,	but	one	would	be	referring	to	the	rights	one	has	to	the	property	itself,	and	the	other	would	refer	to	the	laws	defining	that	people	should	have	said	rights?	As	is	usually	the	case	with	any	information	technology,	the	issues	related	to	intellectual	property	are	quite	important	for	open	source	software.	Among	the	four	mechanisms	that
international	legislation	provide	for	protecting	intellectual	propriety,	only	three	(copyright,	patents	and	trademarks)	could	be	suitable	for	software.	Propriety	has	a	number	of	meanings,	like	most	old	words.Those	that	relate	to	property	directly	are	marked	in	the	OED	as	obsolete.	Assuming	that	intellectual	property	is	clearly	understood,	here	is	my
understanding	of	intellectual	propriety,	based	on	the	above	and	the	more	general	application	of	propriety.	Intellectual	propriety	is	similar	to	intellectual	honesty	or	integrity.	It	is	a	breach	of	intellectual	propriety	to	pretend	ownership	of	another's	creative	idea.	It	would	be	a	breach	of	intellectual	propriety	for	me	to	transcribe	text	from	the	OED	to	this
forum	without	clearly	attributing	it.	So,	intellectual	propriety	includes	the	protection	of	intellectual	property,	but	is	not	limited	to	that.	Ah,	so	it	would	include	plagiarism	(or	rather,	discouragement	thereof)	then?	Ah,	so	it	would	include	plagiarism	(or	rather,	discouragement	thereof)	then?	Yes,	according	to	my	understanding.	But	note	the	reservation
in	my	post	above.	When	I	look	at	links	including	intellectual	propriety	I	see	two	different	usages:	those	that	treat	intellectual	propriety	as	a	separate	abstract	concept,	rather	as	I	suggested	above;	and	those	that	treat	intellectual	propriety	as	if	it	were	more	or	less	the	same	as	intellectual	property.	I	would	be	surprised	if	both	are	correct.But	then
surprising	things	happen	to	me	all	the	time	...and	those	that	treat	intellectual	propriety	as	if	it	were	more	or	less	the	same	as	intellectual	property.	And	this	is	precisely	why	I	am	confused	and	am	here	asking	this	question.	Thanks	panj	for	your	contribution.	I've	been	absent	for	a	lot	of	this	discussion,	but	for	what	it's	worth,	I	can	only	see	"intellectual
propriety"	as	having	panj's	sense	of	"honesty.	"	"Protecting	intellectual	propriety"	would	mean,	to	my	ear,	"insuring	that	intellectual	property	is	treated	properly",	i.e.,	is	not	stolen.Of	course,	there	is	always	the	chance	that	"propriety"	is	a	typo	here	and	the	author	meant	to	say	"property".	Or	given	the	number	of	Google	hits	for	the	phrase,	maybe
"intellectual	propriety"	is	evolving	into	a	synonym	for	"intellectual	property"	because	it	sounds	more	sophisticated.	I'd	hate	to	think	the	last	explanation	is	correct,	but	in	a	world	in	which	"dialogue"	can	become	a	verb	meaning	"have	a	serious	discussion	among	more	than	two	people",	anything	is	possible.	Of	course,	there	is	always	the	chance	that
"propriety"	is	a	typo	here	and	the	author	meant	to	say	"property".	Or	given	the	number	of	Google	hits	for	the	phrase,	maybe	"intellectual	propriety"	is	evolving	into	a	synonym	for	"intellectual	property"	because	it	sounds	more	sophisticated.	I'd	hate	to	think	the	last	explanation	is	correct,	but	in	a	world	in	which	"dialogue"	can	become	a	verb	meaning
"have	a	serious	discussion	among	more	than	two	people",	anything	is	possible.	I	don't	think	it's	a	typo.Mind	you,	the	original	and	true	meaning	of	propriety	*is*	property.	"Property"	is	an	Anglo-Norman	corruption	of	French	proprit.	(It's	a	fairly	logical	corruption	too:	the	adjective	is	propre	=>	proper;	the	Normans	reasoned,	why	use	the	irregular
propri?)You	note	that	French	doesn't	have	separate	words	for	"property"	and	"propriety"	-	well	actually	it	has,	in	the	sense	it	uses	completely	different	words	for	the	meaning	"socially	appropriate".	In	French,	"proprit"	means	"property"	only.	In	French,	"propret"	means	"cleanliness",	which	has	nothing	to	do	semantically	with	property.It's	rather
mistaken	IMO	that	to	think	using	"propriety"	to	mean	"property"	is	some	sort	of	mistaken	semantic	drift	used	in	order	to	sound	"sophisticated".	Well,	there	are	some	bombasticisms	that	can	be	avoided,	but	bear	in	mind,	both	of	these	are	Romance	cognates.	"Property"	was	the	original	meaning	of	"propriety".The	idea	of	"appropriateness"	only	arrived
in	the	18th	century!	Again,	see	my	post	above	concerning	etymology.	As	is	usually	the	case	with	any	information	technology,	the	issues	related	to	intellectual	property	are	quite	important	for	open	source	software.	Among	the	four	mechanisms	that	international	legislation	provide	for	protecting	intellectual	propriety,	only	three	(copyright,	patents	and
trademarks)	could	be	suitable	for	software.	Propriety	has	a	number	of	meanings,	like	most	old	words.	Although	the	word	propriety	bears	several	meanings,	particularly	when	one	includes	the	middle	English	usage,	I	cannot	see	how	one	can	use	any	version	but	the	ME	one	here.	Current	usage	of	propriety	focus	on	behaviour,	as	mentioned	already.	It	is
difficult	to	extrapolate	such	meaning	from	this	context,	however,	as	they	are	clearly	referring	to	the	right(s)	of	ownership	over	the	software	here.Thus,	I	would	be	hard-pressed	to	stretch	the	current	usage	of	propriety	to	contain	this	context.	I	believe	the	ME	version	of	propriety	(ie.	ownership)	is	what	the	author	was	striving	for	here.	Mind	you,	the
original	and	true	meaning	of	propriety	*is*	property.	Original	I	would	grant	you.	True,	I	seriously	question.	What,	I	might	ask,	is	truth	One	version	of	truth	it	that	the	definitions	of	propriety	that	are	equivalent	to	property	are	all	marked	obsolete	in	the	OED.	The	principle	current	meaning	is:The	quality	of	being	proper,	or	that	which	is	proper	(in
various	senses	of	the	adj.).	Many	of	the	examples	found	are	using	intellectual	propriety	in	a	way	that	relies	on	the	modern	meaning	of	propriety.	Many	use	both	intellectual	propriety	and	intellectual	property	-	in	ways	that	rely	on	their	meaning	being	distinct.	Some	appear	to	be	using	intellectual	propriety	as	if	it	were	a	synonym	for	intellectual
property.	Taking	this	into	account	alongside	the	fact	that	intellectual	property	appears	129,000,000	million	times	on	the	web,	intellectual	propriety	12,700	times,	there	appears	to	be	a	very	strong	case	for	considering	the	instances	where	propriety	seems	to	be	a	synonym	for	property	to	be	errors	of	one	kind	or	another.There	is	a	possibility	that
intellectual	propriety	is	considered	as	a	specific	legal	term	in	which	propriety	IS	directly	equivalent	to	property,	but	I	wasn't	able	to	find	any	evidence	to	support	that	theory.	As	is	usually	the	case	with	any	information	technology,	the	issues	related	to	intellectual	property	are	quite	important	for	open	source	software.	Among	the	four	mechanisms	that
international	legislation	provide	for	protecting	intellectual	propriety,	only	three	(copyright,	patents	and	trademarks)	could	be	suitable	for	software.	Perhaps	if	you	could	give	us	some	more	background	on	this	text,	it	could	add	some	fuel	(and	focus)	to	this	etymological	debate!	Here	is	a	curiousity.	I	went	looking	for	legislation	about	intellectual
propriety.	Click	here	to	see	the	official	website	of	the	Organisation	Africaine	de	la	Proprit	Intellectuelle	(OAPI):	in	English,	the	African	Intellectual	Property	Organisation.	Click	here	to	see	the	institutional	website	of	Equatorial	Guinea	refer	to	this	organisation	as	the	African	Intellectual	Propriety	Rights	Organisation	(OAPI).	It	looks	very	much	like
another	false	friend.	So	you	are	suggesting	there	could	be	a	mistranslation,	like	sensitive/sensible?	Perhaps	if	you	could	give	us	some	more	background	on	this	text,	it	could	add	some	fuel	(and	focus)	to	this	etymological	debate!	Actually,	it	started	with	a	translation	I	was	working	on.	I	was	searching	to	make	sure	I	was	using	the	correct	terminology
and	I	found	instances	of	intellectual	propriety	rights	being	used	as	an	apparent	synomym	to	intellectual	property	rights.	The	above	example	was	simply	one	of	several	that	I	found	on	the	Internet.	As	in	the	above	example,	both	words	could	be	found	in	the	same	article,	so	it	wasn't	a	matter	of	different	authors	choosing	different	terms.	But	my	dictionary
searches	did	not	show	that	propriety	was	equal	to	property	(nor	had	I	ever	heard	it	used	that	way).	That	is	what	led	to	my	post.	So	you	are	suggesting	there	could	be	a	mistranslation,	like	sensitive/sensible?	That	is	indeed	what	I	am	suggesting	-	there	are	other	examples	similar	to	the	one	I	pointed	out.	Searching	for	"intellectual	propriety"	legislation,
that	was	the	second	example	listed	-	I	picked	it	because	it	includes	an	provable	error.	The	first	example	is	HERE.Title	on	page	1Is	Intellectual	Property	Right	Legislation	Constraining	...Title	on	page	2Is	Intellectual	Property	Right	Legislation	Constraining	...Title	on	page	3Is	Intellectual	Propriety	Right	Legislation	Constraining	...	Can	anyone	tell	me	if
property	and	propriety	are	synonyms,	as	used	in	intellectual	and	industrial	property/propriety	rights.	I	have	seen	both	expressions	used	and	wonder	if	they	are	the	same	thing.	The	burden	of	the	above	eight	lines	of	regulated	verse	is	simply	that	fathers	and	mothers	must	train	their	sons	and	grandsons	from	infancy	to:Study	their	lessons	and	learn
propriety.so	they	will	know	how	to	be:Filial	and	obedient	to	their	parents,Respectful	to	their	elders	and	superiors,Harmonious	with	their	neighbors,	andContent	with	their	various	occupations.Source:	The	Plum	in	the	Golden	Vase	Or,	Chin	P'Ing	Mei<	Edited	to	copy	text	from	image.	Cagey,	moderator	>	Last	edited	by	a	moderator:	May	27,	2021	(Reply
to	#24)	The	"propriety"	in	your	extract	is	used	in	this	sense:WordReference	Random	House	Learner's	Dictionary	of	American	English	2021propriety	/prprati/	n.,	pl.	-ties.agreement	with	established	standards	of	good	or	proper	behavior	or	manners:[uncountable]behaving	with	the	utmost	propriety.It	has	nothing	to	do	with	property.	A	property
represents	a	grouping	of	data	from	a	website	and/or	app	in	Google	Analytics.	Within	a	property,	you	can	view	reports	and	manage	data	collection,	attribution,	privacy	settings,	and	product	links.	An	account	can	contain	one	or	more	properties.Learn	more	about	account	structure.	Universal	Analytics	properties	were	the	previously	supported	type	of
properties.	Starting	July	1,	2023,	standard	Universal	Analytics	properties	stopped	processing	data	(July	1,	2024	for	Analytics	360).Auch	wenn	Sie	Ihre	Website	oder	mobile	App	als	besondere,	echte	Property	aus	dem	richtigen	Leben	ansehen,	wie	z.B.	ein	Schaufenster,	ist	sie	fr	Analytics	nur	eine	Ressource,	die	Ihrem	Tracking-Code	zugeordnet	ist.
Wenn	Sie	mit	Analytics	eine	Ressource	analysieren,	fgen	Sie	eine	Property-ID	in	den	Tracking-Code	ein,	der	sich	auf	Ihren	Webseiten	oder	im	Quellcode	Ihrer	App	befindet.	Leistungsdaten	wie	Nutzerzahl	oder	Bildschirmaufrufe	werden	bei	Ressourcen,	die	mit	identischer	ID	gekennzeichnet	sind,	in	der	entsprechenden	Property	gesammelt.	Beispiel:
Wenn	Sie	zwei	Websites	die	gleicheTracking-ID	zuweisen,	werden	die	Daten	fr	beide	Websites	in	Ihrem	Analytics-Konto	in	derselben	Property	angezeigt.	Mithilfe	von	Datenansichten	und	Filtern	knnen	Sie	die	Daten	dann	organisieren.	Mit	Tools	wie	den	Segmenten	knnen	Sie	die	Daten	auf	Berichtsebene	sogar	noch	weiter	aufschlsseln.	berlegen	Sie,
welche	Ziele	Sie	langfristig	mit	Ihren	Berichten	verfolgen	und	welche	Auswirkungen	die	Berichte	auf	Ihre	Kontostruktur	haben	knnen.	Erstellen	Sie	vor	der	Einrichtung	neuer	Properties	einen	Implementierungsplan.	Mglicherweise	mchten	Sie	in	gewissen	Fllen,	dass	mehrere	Ressourcen	Daten	an	dieselbe	Property	senden.	In	anderen	Fllen	mchten
Sie	mglicherweise,	dass	jede	Ressource	ihre	Daten	an	eine	separate	Property	sendet.	In	allen	Fllen	knnen	Sie	mit	Datenansichten	und	Filtern	bestimmte	Ansichten	von	Daten	erstellen.	Hi	all,	Should	I	say:	Locate	property	in	your	area	or	Locate	properties	in	your	area	Context:	real	estate	search	engine	Cheers,M.	Both	are	grammatical.	At	least,	they
are	in	Britain	-	I	don't	know	whether	American	realtors	talk	about	"property"	at	all.	Yes,	they	do.	What	is	rare	in	AmE	is	referring	to	parcels	or	pieces	of	property	as	properties.	Property	is	most	often	used	as	a	collective	noun	in	AmE	(at	least	when	talking	about	land).	Last	edited:	Dec	17,	2014	I	am	not	sure	"properties"	is	commonly	used	of	"parcels	of
land"	in	Britain	-	I	hear	it	used	to	mean	"houses	or	flats"	in	estate	agents'	and	property	developers'	jargon.	We	don't	usually	have	parcels	of	land	for	sale	in	the	UK.	I	would	expect	'properties'	and	'property'	to	mean	buildings,	residential	or	business,	m,ore	often	in	the	plural	when	property	agents	(UK)	are	selling	and	thinking	in	terms	of	lots	of
individual	items	of	property.H	I	think	that	'property'	as	a	mass	noun	is	more	common,	but	'properties'	will	be	used	if	the	speaker	wants	to	put	emphasis	on	the	individuality	of	the	property	in	question.	So	if	you're	house-hunting,	you	might	say:	'I've	seen	some	really	nice	properties	today.'	Yet	a	person	involved	in	buying	lots	of	houses	for	resale	or
letting	would	be	more	likely	to	say	'I'm	looking	for	property	in	the	area,'	since	they	don't	really	care	about	the	individual	houses.	In	AmE,	it	doesn't	matter	whether	we're	talking	about	parcels	or	buildings,	property	is	still	almost	always	a	collective	noun,	and	therefore	the	plural	properties	is	rare	-	to	the	point	of	being	nearly	nonexistent	when	talking
about	real	estate.	I	say	"almost	always"	and	"nearly"	just	as	a	hedge,	because	as	far	as	I	know,	it's	not	used	at	all	in	this	context.	But	it's	conceivable	that	there	are	a	few	AmE	speakers	out	there	who	use	properties	the	way	BE	speakers	do.	Last	edited:	Dec	19,	2014	I	believe	that	the	word	is	both	countable	and	uncountable.	I	often	hear	and	see
property	used	as	a	countable	noun	in	connection	with	real	estate	here	in	the	New	York	area.	A	property	would	be	a	piece	of	land	and	the	building	on	it,	and	a	real-estate	agent	might	speak	of	representing	(or	of	having	sold)	several	properties.	I	just	looked	at	our	most	recent	Property	Tax	Bill	(that's	the	title	of	the	document)	from	the	city.	One	item
appearing	on	it	is	"Property	address:";	surely	that's	singular,	not	collective.	I	believe	that	the	word	is	both	countable	and	uncountable.	I	often	hear	and	see	property	used	as	a	countable	noun	in	connection	with	real	estate	here	in	the	New	York	area.	A	property	would	be	a	piece	of	land	and	the	building	on	it,	and	a	real-estate	agent	might	speak	of
representing	(or	of	having	sold)	several	properties.	I	just	looked	at	our	most	recent	Property	Tax	Bill	(that's	the	title	of	the	document)	from	the	city.	One	item	appearing	on	it	is	"Property	address:";	surely	that's	singular,	not	collective.	No,	on	your	tax	form,	property	is	a	modifier	-	just	as	grocery	is	in	"grocery	store."	And	as	you	know,	modifiers	are
usually	(though	not	invariably)	written	in	the	singular	form.	That's	interesting	that	a	real	estate	agent	talks	about	selling	properties,	though.	That's	why	I	hedged	above	because	I	knew	if	I	got	too	definite,	somebody	would	come	up	with	an	example	that	proved	me	wrong.	But	I'm	still	pretty	confident	that	it	is	rare	in	AmE.	It	could	be	that	it's	something
that	only	(or	mostly)	real	estate	agents	do.	No,	on	your	tax	form,	property	is	a	modifier	-	just	as	grocery	is	in	"grocery	store."	In	"grocery	store",	"grocery"	defines	the	sort	of	store.	I	take	"property	address"	to	mean	"the	address	of	the	property"	(property	being	a	singular,	countable	noun);	I	don't	interpret	"property"	as	a	description	of,	or	a	kind	of,
address.	If	you're	interested	in	improving	your	site's	appearance	on	Google	Search,	and	you're	willing	to	put	in	a	little	time	learning	about	search	engine	optimization	(SEO)	and	Search	Console,	here	is	your	getting	started	guide.	You	don't	need	to	understand	HTML	or	coding,	but	you	do	need	to	spend	some	time	thinking	about	how	your	site	is
organized	and	written,	and	be	willing	to	make	some	changes	to	your	site.	The	good	news	is	that	a	little	effort	can	go	a	long	way	in	improving	your	search	results.	Get	a	Google	account	if	you	don't	have	one.	That's	the	only	requirement	to	use	Search	Console.	Open	Search	Console,	then	add	and	verify	ownership	of	your	site.	You'll	need	to	prove	that	you
are	the	owner	of	your	website,	because	Search	Console	shows	information	about	your	site	that	only	site	owners	should	see,	and	allows	you	to	make	changes	that	can	affect	how	your	site	appears	on	Google.	Understand	how	to	get	the	most	out	of	help.	Did	you	know	that	the	embedded	help	window	is	draggable?	Read	our	guide	to	basic	Search	Console
usage.	Many	users	need	only	a	quick	site	check-up	once	a	month,	unless	we	alert	you	that	we've	found	a	problem.	Learn	the	basics	of	Google	Search.	You'll	need	to	understand	this	to	understand	the	reports	and	data.	Read	through	the	important	search	concepts	below.	Check	out	these	reports:	Critical	Check	out	your	property's	dashboard.	The
dashboard	page	for	your	property	will	show	any	important	issues,	such	as	security	issues	or	manual	actions,	as	well	as	high-level	charts	of	your	performance	on	Google,	index	coverage,	and	more.	Check	out	the	overview	page	to	see	quickly	if	there	are	any	issues	that	need	your	attention.	How	are	you	performing	on	Google?	Use	the	appropriate
Performance	report	for	your	site.	We	have	performance	reports	for	web	search,	news	search	results,	and	Discover.	Is	your	site	hacked?	Open	the	Security	Issues	report	to	see	whether	Google	has	found	any	evidence	of	hacking	on	your	site,	which	can	lead	to	bad	or	dangerous	user	experiences,	or	even	being	blocked	from	Search.	(Note	that	your
security	issues	status	is	noted	on	your	site's	dashboard	as	well,	and	if	a	new	issue	occurs,	you	will	receive	an	email	notification,	so	if	your	property	dashboard	shows	no	security	issues,	you	don't	need	to	check	this	report.)	Is	your	site	in	violation	of	Google	policies?	Open	the	Manual	Actions	report	to	see	whether	your	site	violates	any	Google	spam
policies	about	acceptable	site	behavior,	which	can	cause	your	content	to	be	omitted	from	search	results.	(Note	that	if	your	site	is	subject	to	any	manual	actions,	you	will	see	a	notification	on	your	site's	dashboard,	and	will	also	receive	an	email	notification	when	the	event	occurs,	so	if	your	property	dashboard	shows	no	manual	actions,	you	don't	need	to
check	this	report.)	Optional	If,	after	learning	the	basics,	you	decide	that	you	want	to	learn	more	advanced	topics	in	SEO	or	Search	Console,	you	can	continue	with	the	advanced	users	track.	These	concepts	are	used	throughout	the	reports	and	the	documentation;	it's	important	that	you	understand	them,	or	you	might	not	understand	(or	misunderstand)
the	reports.	Property	A	generic	term	for	a	website	that	you	have	added	to	your	Search	Console	account.	You	can	see	a	list	of	your	properties	on	your	account	homepage.	Verify	ownership	Proving	that	you	own	the	website	referred	to	in	your	Search	Console	account.	You	must	verify	ownership	of	your	property	before	you	can	see	any	data	for	it	or
access	it	in	Search	Console.	Click/impression/CTR	-	These	are	the	basic	metrics	for	measuring	performance	in	Google	Search.	You	can	find	much	more	detail	about	these	metrics	here.	Click:	How	many	people	clicked	a	link	(or	image,	or	video)	that	led	to	your	site	in	Google	Search,	in	Discover,	or	wherever	the	metric	is	being	measured.	Impression:
How	many	people	saw	a	link	to	your	site	(or	an	image,	video,	or	other	item)	in	Google	Search,	in	Discover,	or	wherever	the	metric	is	being	measured.	CTR:	Click-through	rate,	or	(clicks	impressions).	Crawl	Googles	web	crawlers	follow	links	and	sitemaps	in	order	to	generate	a	list	of	publicly	available	URLs	that	we	should	visit.	This	is	the	first	step	in
the	process	of	being	added	to	Googles	search	results.	Fetch	Google	fetches,	or	requests	the	bytes,	for	a	resource	(a	page,	an	image,	a	video)	during	crawling.	Index	The	process	of	analyzing	the	content	and	meaning	of	each	page,	and	storing	it	in	the	Google	repository.	This	helps	Google	determine	the	best	search	results	for	a	users	query.	Googlebot
Googles	web	crawler.	Google	has	a	few	different	Googlebots	that	request	your	pages	as	different	device	types	(a	smartphone,	a	feature	phone,	or	a	desktop	computer)	to	calculate	different	search	results	for	users	searching	on	these	devices.	Canonical	If	you	host	the	same	page	at	different	URLs,	your	search	results	can	be	diluted	across	these
duplicate	pages.	For	example,	you	might	have	the	same	page	at	and	a	search	might	then	show	separate,	lower	ranked	results	for	each	page	than	if	you	had	only	a	single	page.	In	this	case,	you	should	indicate	to	Google	that	these	pages	are	the	same,	and	choose	one	to	be	canonical	(the	official	page)	to	show	in	search	results.	Indicate	canonical	pages
or	sites	using	a	Sitemap,	HTML	tags,	or	Search	Console	settings.	robots.txt	The	name	of	a	file	on	your	site	that	tells	Google	which	pages	not	to	request	from	your	site.	Sitemap	A	list	of	URLs	in	your	site	that	Google	uses	as	starting	locations	to	begin	crawling	a	website.	A	sitemap	is	contained	in	one	or	more	files	stored	on	your	website.	Resource	A	web
page	typically	loads	many	additional	resources	such	as	CSS,	JavaScripts,	and	images.	Be	sure	that	Googlebot	isnt	blocked	from	accessing	any	resources	that	affect	the	meaning	of	the	page	during	the	indexing	process.	Render	Google	tries	to	display	all	pages	that	it	indexes	in	order	to	view	the	page	as	a	user	would.	Rendering	is	the	process	of
displaying	the	page	with	the	images	and	layout	to	help	Google	analyze	the	meaning	of	the	page.	Manual	action	If	your	page	violates	one	of	Googles	quality	guidelines,	such	as	spammy	content,	it	can	be	subject	to	a	manual	action,	which	will	demote	it	in	Google	search	results.	Post	to	the	help	community	Get	answers	from	community	members
SearchClear	searchClose	searchGoogle	appsMain	menu
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http://speckrepej.com/upload/file/34671783637.pdf
http://chi-kara.net/userfiles/file/supogususiboxak.pdf
http://denkmaltragwerke.net/userfiles/files/tumosemozetokap.pdf
http://ixprop.com/ckfinder/userfiles/files/ad568788-1d18-4b8b-ae8f-5d98fb60555f.pdf
https://fa-vietnam.com/webroot/img/files/porewe.pdf
http://medica-brno.com/files/eb415d2e-83d1-41c9-861b-a0d92adde710.pdf
http://hykylalumni.org/userfiles/71192488-db15-48f8-9e74-264628b7d53d.pdf
http://nerezove-kuchyne.cz/UserFiles/File/58668179065.pdf

